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THE ST. LOUIS REPUBLIC 


DAILY AVERAGE NET CIRCULATION 
FOR FIRST SIX MONTHS OF 1894. 
Sr. Lours, Mo., June 30, 1894. 
Chas. W. Knapp, General Manager of THe St. Louis REPUBLIC. being duly 
sworn, says the actual number of full and co po copies of the Daily and Sun- 
day REPUBLIC it during the months of January, February, March, April, 
May and June for 1894, all in regular editions, was as per schedule given below: 
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Total for month. 1,764,055 ’ 
§ Less deductions 123,397 112,270 


# Total sold 1,463,585 


Daily average net 
circulation 52,269 52,710 54,747 54,690 


Daily Average Net Circulation 
First Six Months in 1894, 53,602 
SeESSVVVSSSVSssssSessessess4qsqsqced 
§ All copies spoiled in printing, left over and returned unsold, are Cotgeees so as to give 
the net circulation reaching actual readers. as. W. Knapp. 
Sworn to and subscribed before me this thirtieth ws od June, a. 
My term expires June 5, 1897. Notary Public city of 8 3 Louts, Mo. 


THE REPUBLIC guarantees to advertisers the largest bona fide * peorcgan ey in 
t. Louis, or no charge for advertising. Rates quickly furnished b 


THE REPUBLIC, Sr. taenk Mo. 
Or at New York Office, 146 Times Building. 
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Half a Cent 


a line per paper per insertion for 
transient advertising. 


Quarter of a Cent 


a line per paper if a thousand lines 
are engaged to be used during a 


year. . 
One electrotype and one order will 


* do it. 
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OHIO. 


‘The short essays on how to advertise in a 
State, now appearing weekly in Printers’ 
Ink, will eventually be published in book 
form. Populations are from the census of 
1890, and all newspaper facts and statistics 
are based upon the American Newspaper Di- 
rectory for 1894. 

Ohio ranks No. 4 in population, 
having 3,672,316 inhabitants; No. 33 
in area, covering 40,760 square miles, 
and No. 4 in newspapers, of which 
there are 1,108. 

The following is a complete list of 
the towns in Ohio having more than 
5,000 population : 

Cincinnati...... ... . 
Cleveland...... 


. 296,908 
261,353 


SR incvoseneeescs «+++ 88,150 
MENG Shans cand ¢dosie- coseed 
Dayton 

Youngstown 

—-- 


Zanesville... 
Findlay 
Sandusky .... 
Hamilton ..... 
Lima...... 
Newark... 
Mansfield . 
Steubenville... 
Portsmouth 
Chillicothe.... 
t+East Liverpool. . 


tAshtabula...... 

+Marion. 

*Marietta 
Delaware 


+Middletown. 
Alliance... 


+Foanenin, 
Circleville. ... 


+Martin's Ferry. 
cag eee 


Van Weri,....... 


a ° 
tWellsville 
Places marked + issue no daily or weekly 
credited with so much as 1,000 regular issues ; 
those marked * issue no daily, 


The following is a complete list of 
the papers in Ohio accorded more than 
5,000 circulation : 


Cincinnati : 
Commerciz al Gazetie 


Enquirer.. 


Sooneagsblats. 
‘limes-Star 


Westliche Blaetter.. 
Volksfreund 
Der Sonntag Morgen.... 
American Grange Bulletin and 

Scientific Farmer. 
American Israelite 
Christian Standard + 20,000 
Der Christliche Apologete. . /, 20,000* 
Die Dex .W 8,584* 
Herald and Presbyter., V. 17,500 
a and Messenger, . 

ight of Truth............. ° 
Lutheran World.... 
Wabrheitsfreund. + 7500 
Western Christian Advocate. .W. 30,000% 
Co-operative News,.....Semi-M. 7,500 
Phonographic Magazine Semi-M. 5.335" 
American Rural Criterion,....M. 12,500 
Haus und Herd 9,000* 
Missionary Intelligencer 5,000* 
Musical Messenger 
Sunday School 

Teachers. .; 
Berean Senior Les<on. Q.110,000 
Standard Bible Lessons........ Q. 75,000 

Cleveland : 

Leader & Morn’g Herald.M. & E. 42,755* 
Leader 1d 


’. 40,000% 
eee ‘WwW. 23,760* 


American 

Catholic Universe 

Der Christliche Botschafter . 

Evangelical Messenger 

Ohio Merch: unt and Price Cur- 
ren senres 

Ohio Practical ee 

Stuart's Agriculturist and 
Stock Breeder 

Sun and Voice.... 7,500 

seve W, 15,000* 

vee W.1539465* 


Union Gospei News,, 


- 








Scientific Machinist..... Semi-M. 7,500 
Brotherhood of motive 
Engincers’ Journal,........ M, 20,000 
Evangelische Magazin,....... M. 13,500* 
Household Realm........... M. 12,500 
Station Agent. ......0...0000 M. 7,500 
Columbus: Evening Dispatch.,.... s 7,500 








5,000* 
City and Country...... . .... M. 20,000 
PTs Uasachevreesceeses M. 7,500 
Dayton: Evening re 7,500 
Farmer’s Home....... 20,000 
Religious Telescope 7,500 
wae Catholic Messen- 
hinebapesecsbasevece Semi-M. 12,500 
Our ‘Bible Lesson _— rly....Q. 75,000 
Scholars’ Quarterly............ Q. 20,000 
Delaware: 
Woman’s Home Missions .....M. 16,000* 
Medina: 
Glean’gs in Bee Culture.Semi-M. 10,545* 
Springfield: Beacon.............. W. 32,242* 
New Eraand Delaware Signal.W. 8,650* 
Farm and Fireside...... Semi-M.250,891* 


Ladics’ Home Compan’n.Semi M.141,995* 
American Farmer and Farm 









RARE RER ES . M.154,500* 
Womankind “a 32,333* 
ZEN Gosh ebanceus+o9s-c0 D. "7,500 
uaa ad3.n0 Ncncsdeot este’ W. 7,500 
Blade. «-D, 15,171* 
Blade... ..W. 135,097* 
MPa NERS... .0i0ccssccecccs D. 8,586* 
Ameryka W. 8,000* 


Youngstown : Evening Vindicator. D. 7,400* 

Below is a complete list of all papers 
in Ohio (outside Cincinnati and Cleve- 
land), not already enumerated, accorded 
more than 2,500 circulation : 








ae Saree 4,000 
Educational M'thly 
& Nat’! Teacher.M. 2,600* 
Bowling Green.Sentinel.... . ....W. 2,800* 
Democrat . 3,069* 
Camden.,.....Nonparei! woe My 4,000 
Columbus. .....Der Westbote......W. 4,000 
ON 50096s GR os0vceceess D. 4,000 
th cialis dceek D. 4,000 
Chr’n Conser\ ator.W. 4,000 
Herald of Gospel 
FO) POET OE W. 4,000 
Luth’n Evangelist,W. 4,000 
Uur Bible Teacher.M. 4,000 
‘oman’s Evangel.M. 4,000 
Findlay........ Republican... .... D. 2,550* 
Norwalk....... Railroader Guide..M. 4,000* 
Springfield.....Republic-Times...D. 4,000 
isd ..W. 4,000 
Steubenville .,. Evening Star ..... D. 2,500* 
Toledo,,,, ....Commercial....... «D. 4,000 
ews : -W. 4,000 
Express 4,000 
“ 4,000 
Wooster....... Royal Arcanum 
/ eae 4,500* 
PE; 50+ coved Gazette and Torch- 
are W. 2,525* 
Youngstown, ,. Vindicator......... W. 4,950* 
|, D. 4,000 
Catholic Review...M. 3, 
Zanesvilie......Courier.......... »W. 4,000 


tnncebitenin to which the asterisk is 
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affixed in the above lists may be reiied 
upon absolutely. 

The following is a complete list of 
papers in Ohio (outside Cincinnati and 
Cleveland), not already enumerated, 
having a guaranteed circulation of 
move than 1,000 copies ; 





Sicacocpacnenecs MONTE pccxtcincs + 1,20 
Be cosetcvonas Germania 1,400 
29 + 2,250 
eee ee ey 2,422 
, ee 1,920 
Barnesville .......Enterprise... + 2,261 
Bellefontaine. .... .. Republican + 2,000 
Bellevue.........: ee. re ° 1,224 
DATES. 0c. ceveccee Advertiser........ 1,000 
DOEFUER. 00 cscecs Ev'g Telegraph.. _D. 1,125 
er Republican....... W. 1,572 
Caldwell......... Republican....... W. 1,200 
Cambridge.. ....People’s Press....W. 1,600 
Ohio Teacher ....M. 1,800 
Canal Dover...... ae W. 1,765 
Carrollton ........ Chronicle .W. 1,132 
Chagrin Falls..... Exponent........ W. 2,250 
Circleville ........ nion-Herald ...W. 2,075 
Columbus........+ Scroll of Delia 
i ee Bi M. 1,500 
Covington........ Home Helper.....M. 1,000 
Cumminsville..... Transcript....., oe 1,500 
DUFUR. 0.0.cccseee Volkszeitung...... D. 1,850 
ad W. 1,100 


Ohio Poultry Jour.M. 2,000 
Shield of Phi Kap- 


rr M. 1,300 

Defiance......c0-« ee Eee W. 2,060 

ee Kleeblatt......... W. 1,006 

ag OEE oo W. 1,440 

Elyria. .....seces- Reporter......... W. 1,200 

Republican....... W. 2,100 

dees MOTTE Republican,...... W. 1,530 
Gallipolis,........ Journal 
Tribune 














pe FROPRIG 060500600. 
fferson......... Sentinel 
ENtON ....6e0e- eee 
Lancastet ........ Gazeite........ S.-W 
Republican 
Lebanon......... MBcccesesces 
OEE Enterprise.... " 
Democrat 2,067 
Loudonville... ...Democrat........ W. 1,100 
McConnellsville .. Democrat ........ W. 1,700 
Mansfield ........ Republican.......W. 1,000 
Marietta......... Register.......T.-W. 
oe - W. 1 
PU cnsnniontag 
Marysville........ _——— 
Massillon ...... os ndependent 
we Independ- 
RT TEE. 1370 
New Philadelphia, pbouee.. 935° 
Oak Harbor Sie cine W. 1,000 
Oberlin....... ..Missionary.... 





Painesville... ..... Advertiser 
Paulding ......... Republican 
Pomeroy ....... -Democrat. 
Ravenna......... Republican. 
St. Clairsville..... Chronicle. . 








‘"Fanciers’ Herald. a 
Tri-StateGrocer,S.M. 
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Carew’s Game 


Toronto : oh : S 
Upper Sandusky. _ Pe e 
Van Wert Republican 
Republican 
Die Post..........W. 


Washiugton C. H. Register. , 


Beacon Light. 
West Liberty 
Wilmington 


Cincinnati from its situation is the 
center of a large internal trade; its 
railroad and water connections render 
it one of the most important commer- 
cial centers of the West. Eighteen 
railroads and eight lines of packets 
connect it with all parts of the country, 
and over 350 steamboats ply between it 
and other points on the river. Of its 
twelve daily papers six are in English, 
with a combined circulation of more 
than 200,000 copies, and six in German, 
with over 30,000 copies. The Post, a 
penny evening paper, is given the 
largest circulation of any daily in the 
city or State, and is the only one be- 
lieved to print more than 100,000 
regularly. It isa bright paper and has 
pushed its way to the front in a com- 
paratively short time. The Commer- 
cial Gaszette,Republican, and Znguirer, 
Democratic, are the old morning papers 
of undoubted reliability and clientage. 
The Z7ridune, also morning, appears 
to be gaining ground and deserving of 
the advertiser’s attention. The weekly 
Enquirer is rated higher than any 
other weekly in the city. It is a good 
paper for State circulation. 

Cleveland is an important railroad 
center and a port of entry. It has 
over 400 manufacturing establishments, 
employing more than $30,000,000 
capital. Of its seven daily papers, five 
are English, one German and one 
Bohemian. The Press, an evening 
penny paper, leads in circulation. The 
Leader and Herald, a consolidation of 
the Herald, established in 1819, Zeader, 
1847, and Mews, 1869, has both morn- 
ing and evening editions and is one of 
the best daily papers of the country 
in appearance, ability and merit. The 
weekly has an especially good circula- 
tion among the rural classes. The 

Vorld, evening paper, established in 
1889, is already next to the Press in 
circulation and bears every indication 
that it has come to stay. It is notice- 
able that the circulation accorded each 
of these three most important dailies 
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of Cleveland is based upon detailed 
reports made by their publishers, be- 
lieved by the editor of the Directory 
and guaranteed under a forfeiture of 
$100 in each case. The Cleveland 
Union Gospel News is given the high- 
est circulation of any weekly in Ohio, 
and there is nowhere a much better 
agricultural paper than the Ohio Prac- 
tical Farmer, 

It will be seen from the above lists 
that in point of circulation the Cincin- 
nati Post ranks first, daily ; Cleveland 
Gospel News, weekly; Springfield Farm 
and Fireside, semi-monthly, and 
Springfield American Farmer and 
Farm News, monthly. 

Of the secular weeklies the Toledo 
Blade is unquestionably entitled to the 
position it occupies at the head of the 
list. 

——— +> _____ 
PARAGRAPHS PERTINENT AND 
IMPERTINENT. 
By Top O'’Collum. 

**A merciful man will be merciful to 
his beasts,” says an old proverb. The 
advertiser who employs degraded 
specimens of humanity and still further 
degrades them by turning them into 
perambulating sign boards would do 
well to exhibit some compassion 
during the dog-days. On one of the 
hottest days of the season I noticed, 
parading down Fulton Street, Brooklyn, 
a tin cylinder, nearly ten feet high. 
The only animate portion of the con- 
trivance in sight was the legs of a man 
which protruded from the lower part 
and by their feeble gait excited the 
pity of passers by. The cylinder 
appeared to be quite heavy, and being 
tin must have drawn the heat fearfully. 
The only breathing spot was a little 
peep-hole in front. The thing was 
supposed to advertise the United States 
Dental Association. 


*"% 
Mr. Gillam every once in a while 
treats the Philadelphia public to some 


sage observations on advertising, 
which are no doubt read with interest 
by the small army of advertising 
writers who carefully follow the 
Wanamaker ‘‘store talk.” Here is 
one of his criticisms on the ‘‘ common- 
place” advertisement, which deserves 
to be brought directly to the attention 
of readers of an advertising journal : 


Seasons come and bring the usual wants. 
The goods come to meet them. Mr, Adver- 
tiser comes to introduce his wares to your 
wants. He brings fixed phrases, stereotyped 
form, The same old words of last season and 
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the season before march out, stiff, rigid, and 
dull as the figures on an antique hand organ. 

We all recognize the merit of the 
bright and breezy style, but there are 
occasions when the ‘‘antique hand- 
organ” advertisement hits the nail 
right on the head. What retail adver- 
tiser has not felt the power of a plain, 
strong price, prominently displayed ? 
How the department will fill up with 
eager shoppers, when a quantity of 
smart talk in small pica might not have 
made a ripple. The fact remains that 
there is a quantity of plain people who 
are beyond the reach of the word jug- 
gler, but who do know when an article 
is cheap, and are susceptible to a sim- 
ple unvarnished statement of price. I 
know one advertiser who contends that 
it doesn’t matter much wat you say in 
an advertisement, so long as you con- 
vey the idea that you have a certain 
thing for sale, and that you are selling 
it pretty cheap. Because the rapier 
has been proved a deadly weapon, is 
no sign that the sledge hammer may 
not be equally serviceable under proper 
conditions. 

«x 

An accidental juxtaposition of facts 
resulted in the appearance of a laugh- 
able paragraph in a recent issue of the 
Brooklyn 7?mes, under the heading of 
church news: 

The Rev. Dr. Crowder of Rockville Centre 
M. E. Church, will exchange pulpits to-mor- 
row morning with the Rev. Mr. Hudson of 
the Baptist Church. In the evening Dr. 
Crowder will occupy his own pu!pit, taking 
- 1 subject, “‘ Bchold I Have Played the 

ool. 


The paper claims that the minister 
is himself responsible for this naive re- 
flection upon a brother pastor through 
his unique choice of subject. By the 
way, the Brooklyn. Z7imes is a paper 
well worth examining by any one who 
is a judge of newspaper style. Its 
newsy, attractive make-up resembles 
that newspaper man's model, the New 
York Sun, closer than any paper I 
know of, 

Pal 

“Blessed are the meek, for they j 
shall inherit the earth.” The chances 
of Mr. J. E. Powers coming in for 
.even a small slice of the earth’s surface 
appear to be growing slimmer and 
slimmer. His latest manifesto does 
not pretend to disguise his own good 
opinion of himself : 


Thirteen years ago I found out how to ad 
vertise goods in a store—at Wanamaker’s, I 
doubt whether any gvod dry goods advertis- 
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ing had ever been done before that. My in- 
vention has affected most of the advertising 
done in this country since, but not to my 
liking. Seven years ago | began alone this 
business of writing for differeut businesses. 
Now, I suppose there are five hundred in it ; 

but I do not think there is one whose aim is 
the same as mine ; which is to serve my client 
and his customer equally. 

The sort of virtue that Mr. Powers 
believes himself to have a monopoly of 
is really very common, ‘The business 
that isn’t built on the principle of 
serving its customers honestly is rotten 
at heart, and is bound to goto the wall 


sooner or later. 


The stories told of the fabulous sums 
made by writers of advertisements have 
started lots of novices in the business, 
especially women. Their maiden efforts 
are apt to be in the line of versification, 
and make pretty painful reading for 
the advertising managers of the more 
racily advertised articles, who are sup- 
posed to be in dire need of that sort of 
stuff. Usually the results are disap- 
pointing to the author, but it has been 
reserved to a Buffalo paper to discover 
a case where the reward was prompt 
and ample. A woman made the rounds 
of the large stores only to find that 
they were well supplied with people to 
look after that part of their business, 
At last she found one house which was 
willing to let her try her hand, and she 
began work. In less than a year she 
was comfortably off for the rest of her 
life! The explanation of this is not 
that her advertisements were a great 
success, but that the senior partner fell 
in love with her and married her! 
But I am afraid that the circulation of 
this story will add to rather than de- 


tract from the craze. 
* 
* # 


From the personal column of the 
Herald 1 cull this gem of ‘‘ blind” 
advertising : 

A rich New York gentleman, aged 38, 
wishes to find a wife whose character somewhat 
resembles that of Milre, the heroine of a novel 
published lately in Collier's Once a Week. 
Any respectable young lady answering this 
— tion is requested to correspond with 

., box 321, Herald 23d St. Branch, 

"ie. Collier must be at his wits’ ends 
for methods of circulation booming, 
when he has to adopt such methods as 
this. Pity the poor working girls who 
will swallow the bait of the ‘‘rich 
New York gentleman” and whose pen- 
nies will flow into the Once A Week 
coffers, The scheme isn’t original 
either. 
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It is a question which has been 
parodied most for advertising pur- 
poses—Poe’s ‘‘ Raven” or Hamlet’s 
** Soliloquy.” The latter was proba- 
bly never used to better advantage 
than by a Brooklyn sign-painter, who 
rejoices in the name of Dubey. His 
version is a sort of catch-phrase, and is 
plastered conspicuously over the front 
of his building : 





Dubey or not Dubey, 
That is the Question! 


— | 





Was -Shakespeare ever travestied 
more epigrammatically than this? 
* 


* * 
An announcement in a dry goods 
ad of 


‘*BATHING SUITS VERY LOW!” 


would seem to point to an early resur- 
rection of a very old seaside joke ! 
Par) 

The chances are that the reader is 
not familiar with the name of Harlan 
P. Halsey, yet more money has been 
spent in advertising him than most of 
the great proprietary houses would 
put out ina decade. The money has 
been spent in advertising his nom de 
plume, which is everywhere a by-word 
—‘‘Old Sleuth.” The publishing 
house of Munro is said to have spent 
two and a half millions in advertising 
this name, and now that Mr. Halsey 
has established a publishing house for 
his sons they must have a substantial 
capital invested in printer’s ink. It 
is rather remarkable to hear of-a writer 
of juvenile sensationals as the founder 
of three banks and the chairman of a 
school committee, but such is this 
man’s position. He has made a fort- 
une by his work, and is another ex- 
ample of where advertising has paid, 
but in a rather curious field. 

——— Joo 
A PERENNIAL AD 
PHILaDELruia, Pa , June 28th, 1894. 
Editor of Printers’ Inx : 


In your issue of June 27th I notice a repro- 
duction of an advertisement of a country gen- 
eral store which is run year after year without 
change. This advertisement reminds me of 
one that was run in asmall paper published in 
the town of Jermyn, Lackawanna County, 
this State, some yearsago. It appeared in the 
first issue of this paper and mentioned, among 
other articles, Tee ream, Fireworks, Christ 
mas Presents and Easter Cards. saw this 
paper every issue for two years and this ad- 
vertisement was never changed in that whole 
time, Joun N, Coss, 


IN CHICAGO, 


The 7rtéune has recently been engaged in 
proving that its Sunday edition has the largest 
display advertising patronage in America, and 
the /nter-Ocean attempted to prove that it 
has more display advertising than the 7r7bune, 
The /nter-Ocean schedules its own advertis- 
ing, amounting to from 4 to 14 columns an 
issue—as patronage. The Tribune gives 
figures showing that in number of columns its 
Sunday display advertising has for a few 
months considerably exceeded the patronage 
of the New York World and Herald. 

The Plymouth Rock Pants Co., authors of 
the immortal question: ‘“ Do "You Wear 
Pants?’’ has recently distributed here little 
packages like ordinary wrapped chewing gum 
sticks, They are labeled “* Boston Chewing 
Gum,” but all one finds inside is a stick of 
pasteboard, cut to the size of a stick of gum 
and printed with a lot of facts and figures for 
the reader to “chew on,” Accompanying 
the “gum”? is a toothpick, bearin, e com- 
pany’s new adv ertising phrase: "Bont be a 
Ready-Made Man.’ 

RE eee 

Tue Forum, since its reduction of price 
from fifty cents to 25 cents per copy,and from 
$5 to $3 to annual subscribers, has taken a 
great jump in sales, which, by the by, is a 
great F me for the reading public, who in the 
days of high prices hardly had an opportunity 
to learn what good matter it offered monthly. 
In this connection, it is not an uninteresting 
fact that the July issue of the Forum carries 
more pages of advertisements than /arfer’s, 
Scribner's, the Cosmopolitan, or the Century, 
and a well chosen and thoroughly winnowed 
class of ads they are, too, 

>_ 


Good Housekeeping, of Springfield, Mass., 
has placed the management of its advertising 
department in the charge of Mr. H. P. Hub- 
bard, 38 Times Building, New York. 


” 


Boston has a man whose name quaintly 
commends his adaptation to his business, as 
attested by his sign, which modestly reads: 
“* Aborn Hatter,” 


Classified Advertisements. 


Advertisements under this head, fos Wisco ormore 
without display, 25 cents a lin Must be 
handed in one week in advance. 
WANTS. 


WW OMANEIND. 
USE tite Persian Corn Cure 

Goon HOUSEKEEPING. A1s. 

Goop HOUSEKEEPING. Ads. 

AMERICAN FARMER AND FARM NEWS. 
PROCURE estimates of Dodd’s Agency, Boston 
38 Times 


Building, N. Y. 


Ds. VIC 44 MAGAZINE. 200,00) 
Building. N. Y. 


DS. VICK’S MAGAZINE, 200,000. 
Building. N. Y. 


DS. VICK’S MAGAZINE, 200,000. 
Building, N. Y. 


T= ST. NICHOLAS MAGAZINE wants your 
attention, and Geserves 1 


SED Columbian postage. somos are bought 
U by E. T, PARKER, Bethlehem, Pa. 


A™ VICK’S MAGAZINE. 200,000 
38 Times 
38 Times 


38 Times 
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LLUSTR’D features for Ts and advrs. 
HARPER eS NG SYN., Columbus,0. 
GENTS wanted. Samplesand te terms free. Send 

6c. postage. Swank wr MFG. CO., Fremont, O. 


Wo | artistic, second-hand half- 
LEX. PUB. Cco., ”8 Oliver St., Boston. 


EW borders for effective ey 3 mnediase, Ne 


E.L.SMITH, 180 Washingto’ 
OOK stent our ‘Dusiness, me morn 5,000, $65 ; 
Bon 7gend stamp. W. W. W. BRETT, 335 
Park ‘West, N. Y. , N. Y. City. 
W a oe {Soo ‘ire. coved. 
wee al r; ¢ rovi 
Oo. L. MOS) ES) 132 Ni 2 fassan Bt, N . 
WANT position as a advertising manager for 
I clas. EB or business house of the better 
A.,” care Printers’ Ink. 
W ANtED— man who can sell as good a news 
ink for‘ 20 ets cts. a pound - f can for 4 cts. 
WM. JOHNSTON, 10 Spruce St., N. Y. City. 
MoS aquseaper men to weet the saving of 
bor and money caused by the prep- 
sertion ¢ of cong on the 1 Comeau Typewriter. 
roadway, New Yor! 
D° Pgh have sick Fauasne! I will cure you 
e day for one dollar, and pay the 
money back if eS — t stay cured = = year. 
C. T. SUTTON, ‘Banner, Princeto: Ky. 
AM iusust 1. inter a $10 a oan after 
ood ea a At present fore- 
man of offic ces, past and prevent em- 
ployers. HENRY WILBUR’ St. Johns, Mich. 
6é Gua. TALK ABOUT BUSINESS!” 


MALL TALK ABOUT | ng guides 
you to eee safety. Paper 40c.,cloth 
Our catchy booklet tells xbout ft and mailed 
} ~A FREMONT PUBLISHING CO., oabat, oO. 
A* elegant embossed cover on a catalogue in- 
eee it from the waste basket. It is our 
to di and execute. Write for esti- 
— GRIFF 'H, AXTELL & CADY CO., 

Holyoke, Mass. 


gi ay 


6é 


st, enterprising and experienced 

agents first-class firms only. 

beg quired. Headquarters incorpo- 

rated, international. AMERICAN AGENTS’ AS- 
SOCIATION, Piqua, O. 

RACTICAL printer and busin-ss manager of 

b office has a $1,000 book bindery. 


paper or job o 
be J put it in as stock k with ouaee: - printing 
and accept position in the offi Address 
CHAS. J. ROB: SON, Maniste Manistee, Mich. 


TFye zeus have engraving done- done—any kind—or are 
idea you ——— successfully illustrated 

wil pe pay you to write us. Br 4 ae “a oe iaity 

of work for new: NOSTNDI id adve 

PER ILLUSTRAT. SYN DICATE. = 0. 


HAT can we do for ¥ for you in Washington! 
Commissions for publishers, advertisers 





,an 
ments. Save ae a =P to iy we mene ol 
writing to A IATED TRADE & _ me 
PRESS, 918 F 'St., N. W., Washington, D. 


are welcomed. a eal item, and 
our —e an ~~? mail hist, s = 
you receive regularly 
learn how to to lend emective aie toward: making | 
better. Address all communications to PRI 
ERS’ INK, New York. 


wart 'ED—Position as advertising manager 
for advertiser or newspaper. Length of 
om ¢ character of experience and references 
— pom a ete on an bisagg 4 in 
every department of prominent agency, then 
the advertising department of one of 

—- most ——— 


ng matter tl will command attention. 
Well pea howe many prominent publish- 
ers and every i PO pena advertiser. Ad 
Gress MANAGERS P. O. Box 2378, N. Y. City. 


PRINTERS’ 





INK. 


UBLISHERS, increase your lari 
your reveh aye 





0c. c' or mone: FR, = Fy 
5 conte SAMUEL OFFETT. Flint, Mich: 


ee FARMER AND FARM nEws. the 


id 
anager, 193 
World Building, Now Tok City. 
> 
NEWSPA PER IN: INSURANCE. 


rte 
TO LET. 
WV OMANKIND. Space. 
ADVERTISING space in ST. NICHOLAS. 
yrs MAGAZINE. Space. 
VV ICK'S MAGAZINE. Space. 
yes MAGAZINE. Space. 
vices MAGAZINE. Space. 
OOD HOUSEKEEPING. § 


H. P. HUBBARD, Mgr., 38 Times Bldg., N.Y. 


OOD HOUSEKEEPING. Space. 
H. P, HUBBARD, tD, Mer... $8’ Times Bidg., N.Y. 
MERICAN FARMER AND AND FARM NEWS. Space 
at the lowest price consistent with making 
a little money out of it. it. 
i LET—Front office in bui pe em 10 ng pase 
Street. La and well lig 
electric light; si about ey 
vided into several offices. Rent, oo a i 4 
For Sr a rs address GEO. P. 
ROWELL & CO. 


—_——__+oo—_—_—— 
BILLPOSTING AND DISTRIBUTING. 
Vicks 200,000 beats billposting, coz it’s per- 

manent. 


‘VICK’S 200,000 beats billposting, coz it’s per- 


bd 's — beats billposting, coz it’s per- 
nent 


vas —— beats billpo: billposting, coz it’s per- 


R. 


! DO judicious distributin 
= any time. 
‘0. 


H. eee advertising distributor. 
1531 Franklin Ave., St. ene Mo 

king, ete. An 
MA EWS, Bio Mad: feos 








PREMIUMS. 
Py OMAnEIND. A good premium. 


| eo users, write to KUHN & CO., Mo- 


ICK’S MAGAZINE (200,000) is an attractive 
premium. 38 Times ‘imes Building, a 

it V'premi MAGAZINE (200,000) is an attractive 
premium. 38 Times Building, N. Y. 

gS MAGAZINE (200,000) is an attractive 
premium. 38 Times Building, N. Y. 


ICK’S MAGAZINE 2. BS an eo 


premium. 38 Times Buil 
€6 PROX o’ Brownies” cabber retail 
25c.). EAGLE SUPPLY C0. New" aven,Ct. 
best premiums. HOME 


ce Rcotelegue has the best 
BOOK. MPANY, 142 Worth St., NewYork. 
T= AMERICAN FARMER AND FARM NEWS, 
which is used as a premium by the New 
York World, is referred to by that paper as “the 
business farmer's paper. 








PRINTERS’ INK. 


uwine machines half to publishers. 
Lists free. AM. . MACHIN ECO., , Lil. 


87  weip pace celebrates his ewemsy aes birth- 
day so ully that = » a ition of 
the November mamber | is all so’ 


PPNvill increase your a the best. 
wa te increase your circulation. 1. FAVORITE 
FG. CO., 342 Wabash Ave., Chicago, Ill. 


‘> writers and compositors will wo B~. paid 
by contesting for the special miums of- 
fered for specimens of their skill athe INLAND 
for June. Send ome’ for 5 le copy: 
Published june 1. Six a offered. THE 
LAND PRINTER CO., 212-214 Monroe St.,Chicago. 


ADVER TISEMENT C CONSTRUCTORS. 
St NICHOLAS. 


Qa service at Dodd’s Agency, Boston. 


U's TO-DATE ads. They'll please you. DU- 
PORT, N. Elm 8t., Westfield, Mass. 


DS with pith and point ene. RL 
, 111 W 


CURKRA . Mth St., New York. 


= vor newspaper space temptingly bait- 
Kea I'll help you if you wish. JED SCAR- 


I = gel Y best for clients—angels could do no 
more. JED SCARBORO, Box 63, Station W, 
Brooklyn, N. Y. 


M Y work is my re JED. 
to advertisers. 
Station Ww, Brooklyn, N.Y. 


rz want a Se little book, we will 
the work, printas and all. WM. JOHN- 
STON, Printers’ Ink Press, 10 Spruce St.,N. Y. 
ME; ADVERTISER, why can’t you and I put 
our heads under one hat, and evolve some- 
oo ee spur up business a bit! JED 


ropgest argument. Samples 
D SCARBORO, Box 68, 


1V E have turned out more ads and better ones 

than any other house in the business. M. 

Psat gg anager Printers’ Ink Press, 10 
pruce St., New York. 


VW oorrouK writes straigt —— business ads—the 
kind you want. Suppose you try him. 
You don’t hag unless they suit you. CHAS. A. 
WOOLFOLK, 446 West Main St., Louisville, Ky. 
| bad YOU want any ad writing done, why not 
give me a chance at it! ke as not you’d 
find my prices lower and the work better than 
other peoples. s. BERT M. MOSES, Box 283, 
Brooklyn, 
oe Rok of Ideas for Advertisers.” 50 illus- 
trations. 70 styles of ready-made ads. 
Table of foe oe of valuable su; 
Reade 8 


tions. 100 pages. lan id. 
MALLETT, Publisher, #8 Read nh y 
6¢ 4 Ds that sell goods.” 
CHARLES AUSTIN BATEs, 
VANDERBI a —_ 


cents, 


ILLUSTRATORS AND ILLUSTRATIONS. 
St NICHOLAS. 


Fo sina il} 
10 Spruce 8t., N. Y. 
QOLID TYPE talks in GOOD HOUSEKEEPING. 
Illustrated ads show excellent 
OLID TYPE talks in GOOD HOUSEKFEFING. 
Illustrated ads show excellent. 
TICK’S MAGAZINE’S own artist will make 
special designs for advertisers. 
TICK’S MAGAZINE’S own artist will make 
special! designs for advertisers. 
Vyick’s MAGAZINE’S own artist will make 
special designs for advertisers. 
Vy ICK’S MAGAZINE’S own artist will make 
speciai designs for advertisers. 
RAWINGS and desig 
illustration. E. L' 


, H. SENIOR & CO., 





we 


s for advertising and 
East Andover, N. H. 


57 


ADDRESSES AND ADDRESSING. 
Ss" NICHOLAS. 


N®%, ew er wh addresses Madar 50 
ng, ng and arenthe. 
MATHEWS, 880 Madison 8 sont, » Chicago 
)ERSONS who have facilities for bringing ad- 
vertisers —— Spey amo into contact through 
lists of names may announce them 
in 4 mess under this “head once for one dollar. 


L*™ RS bought, sold or rented. Vatnabie 
lines of fresh lette rs always in stock 
mtal. Write for liste s and prices. Medical lot. 


re 
ters a specialty. A. LEFFINGWELL & CO., 112 
Dearborn 8t., , I. 


ahicnceaiatadiiay Datinatinintiy 
STREET CAR ADVERTISING. 
joes figures are never beaten. 


A J. JOHNSON, 261 Broadway, New York City. 

. 

y 7RITE TO FERREE, ~™ National Bank 
Bidg., Hoboken, N. J. 


‘OR Street Car _ overs hen, 


GEO. W. LEWISCO., Girard i Bidg.. Fisil’a, Pa. 
B=: inducements for adv vertising on the ele- 
ted railways New, York, —— and 

ere. Rates ori 
IN BROS., Temple Court, 


street cars ever. 
sketches free. UO. 


MISCELLANEOUS. 
V YOMANKIND. 


G7 NicHotas. 
USE the Persian Corn Cure. 

Goon HOUSEKEEPING. Excellent. 

Goo HOUSEKEEPING. Excellent. 
yrs MAGAZINE Al + 1—0— 200,000. 
yes MAGAZINE Ai + 1 —0—200,000. 
yrrs MAGAZINE Al + 1 —0— 200,000. 
Vyice’s MAGAZINE Al + 1— 0 — 200,000. 
AMERICAN FARMER AND FARM NEWS. 

T. RELIABLE dealing with Dodd’s Agency, Bos- 


7 AN BIBBEK'S 
Printers’ Rollers. 


SEND cabinet photograph a an 
12 miniature photos. G. 
Gap, Pa. 


ERRIFF’S perfect washing machine will boom 
your circulation Write for particulars and 
prices. PORTLAND MFG. CO., Portland, Mich. 


Rosnus manager for inland daily or weekly 
of large circulation wants situation. i 
the printing and publishi 
Z ctical printer. Address CHAS. J. 
INSON, M Mich. 
None TO STOCKHOLDERS—A special meet- 
ing of the a of the Ripans Chem- 
ical Company will be held on Wednesday, the 
eleventh day of July, 1894, at 12 o’clock noon, at 
its office, at No. 10 Spruce Street, in the city of 
New York. N. Y., for the purpose of voting upon 
Ay Broman to increase its capital stock from 
mg dollars, consisting of five hun- 
hares of the value of one hundred 
p= each, to one hundred thousand dollars, 
to consist of one thousand shares, of par 
value of one hundred ane each. 


d 35c. and receive 
FAIRFIELD, Wind 


business from A 
ROB. 


OSCAR G. Me RES, 
ajority of the Directors. 
New York, June Net 
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FOR SALE. 
A» SPACE IN WOMANKIND. 


ADVERTISING space in ST. NICHOLAS. 
peng with Dodd’s Agency, Boston. 


lines. _ 50,000 
i _ 
and 93. 
Diematee, N. H. 
me ; me; copyright j engravin, 
N* hi Plates and stock.’ Lock Lock Box 17, Dwight, fir 
e ber~™ REPUBLIO-TIMES of of Sprinceets. en 
sells ad space ata figure will pay you 
buy it. a Aa Sie 0 
| egg t- SALE—Half or controlling interest in il- 
lustrated weekly of national re; age 
Address “‘ BUFORD. ,”? 328 Bowen Ave., C 
'[.HE AMERICAN FARMER AND FARM ae 
of Springfield, Ohio, sells = “se mek —_ 
4 price of any paper of its class in 


$1 % ory 4. — proven. 


30,000 DoDGe tiene 


A. B. 


Fo SALE—Very ‘Cheap, an an afternoon n 
particulars Pe addres in, a & prosperous of city. 
a 


ERNOON PER: ™ 


FLAsnsone ttugivations & and initials for mag- 
ag woken aad —— printi 5c. 
re r inch. FC its free. AMERI 
‘AN ILLUSTR TING CO. f3°Cos Newark, N.J. 


‘OR SALE — nat aie Republican weekly of 


> ——_ ~~, rict. , om ag 8 a 
ou £ jarewa § 
walthy locality. i R.B. R ERTS, "ShevilleN NC, 


OR SALE -The undersigned owns, and hes’ 

owned for twenty years, 124 lots in that oe 
of Jersey ey known as Marion, and wants An 
sell them The buyer need not 


assurance he 

lieve me ~ | the ciaiendién, that has become tire- 
some, of paying — on peopersy that produces 
ooincome. To seea map or for other informa- 
tion, call on Geo. P. ‘Rowell, No. 10 Spruce St.,N.Y. 


Se 
SPECIAL WRITING. 


gt be afraid of my “ed. copy.” It’s all 
right. elon circulation and Soveree- 
ments. G. T. HAMMOND, Newport, R. 1 


— me 
ADVERTISING NOVELTIES. 
V OMANKIND. 


RRP UwLUIC TIMES. 
AMERICAN FARMER AND FARM NEWS. 


ty) gee rates invariable in ST. NICH- 
7ICK’S MAGAZINE pays first-class novelty 
vertisers. None others taken 


1CK’S MAGAZINE pays oe tlle, first-class novelty 
advertisers. None ot 


y= MAGAZINE pays 
ertisers. None o 

ICK’S MAGAZINE pays. 

advertisers. None ot 


Gave machines will boom our eireulation 
Seo on <3 aoe ge and prices. FAVORIT 
MFG. CO., bash Ave., icago, Ill. 


Cott? sedx from the humble alarm to 
the stately “ ew er.” Special designs 
made to order. H. D. PHELPS, Ansonia, Conn. 


OR the purpose of inviting announcements 
F of began pond Novelties, likely to benefit 
ler as as advertiser, 4 lines will be in- 
serted under t this head once for one dollar. 
A*® ADVERTISING novelty advertised in either 
the WOMANKIND, REPUBLIC TIMES, or AMER- 
ICAN FARMER AND FARM News, of Springfield, 
Ohio, would sell well. It would be better, how- 
ever, to use them 


7 oe clas novelty 
ers take 


a first clam novelty 





PRINTERS’ INK 





ADVERTISING AGENCIES. 
AEE take ads for VICK’S. 
A= take ads for VICK’S. 
A LL take ads for VICK’S. 
A LL take ads for VICK’S. 
AL indorse st. NICHOLAS. 
GE Dodd’s Agency, Bost Boston, a trial. 
AGENCIES know GOOD HOUSEKEEPING. 
AGENCIES know ‘GOOD HOUSEKEEPING. 


Gt Ss. ER Antes _ special ac raid agent for 





Newsrareie Advertising and Purchasing 
Agency. 19 East 14th St., New York. 
wt ye rs. 
A’ W. PLAGE, 621 52 Broadw aa ay” 
nthe dailies, cir cire, 


100: FLETCHER ADV. AGENCY. Cleve and, oO. 


7 = wish to advertise any pine. —e 
time, write to the G 
ADVER1 ISING CO., 10 Spruce Ste New York. 


ICKS’ New: r Apress Agency, 
WILLIAM IOS, proprietor, 
se N Nassau St., New York. 


C= ARLES H. FULLER’S NEWSPAPER ADV. 
AGENCY, 112-114 Dearborn ae hen ge ‘0, » ie, 
Temple Court, New York. — 
timates cheerfully furnished 
fag oss INTER-STATE ADVERTISING AGENCY, 
nsas City, Mo., offers general advertisers 
amced service on reasonable terms for Western 
ublications. We prove our work. If you wish 
enter this field, write to us. 
a ae is not a reputable advertising agency 
in America that will not heartily recom 
mend the use of tho-e model Ohio papers—the 
REPUBLIC-TIMES, AMERICAN FARMER AND FARM 
News, and WoMANKIND—of Springfield. They 
stand for all that is best in their lines, and never 
fail to give abundant returns to advertisers. 
Gr: 8. BECK, Eastern Manager of the As- 
sociated Hosterman Publications, located 
in Room 193 World Building, New York City, 
will always take pleasure in proving to your 
entire satisfaction that the AMERICAN FARMER 
AND FARM NEWS, the REPUBLIC-TIMES and WOMAN 
KIND of Springfield, Ohio, are well worthy of 
your patronage. They are all model papers, and 
all pay advertisers. 


City and country 





SUPPLIFS. 
PV OMANEIND supplies all. 
V ICK’S MAGAZINE supplies customers. 
V ICK’S MAGAZINE supplies customers. 


ye 


y ICK’S MAGAZINE supplies customers. 





*S MAGAZINE supplies customers 


| BRUCE .& COOK, 19 


a. for etching 
Water St., New Yor' 
DVERTISING supplies business when noth 

i ing else will. ST. NICHOLAS. 

6é ee SLAT” Ce wood type and bor- 


de My es will suit customers. 
HEBER WELLS, 1s New York. 


William St., 
6x9 circulars, } rinted in any style 
1 100,000 and illustrated, white or colored, 
Shp) Saad 15.00. LANDON PTG. CO., Co! 
Sie ce io. 
‘|’ HIS PAPER is printed with ink manufact- 
ured by the W. D. WILSON PRINTING INK 
CO., L’t’d, 10 Spruce St., New York. Special prices 
to buyers. 





PRINTERS’ INK. 


Lh ?-- BIBBER’S 
rs’ Rollers. 


sae beveees 3 reproduced and addresses 
inserted $7.50 per M. Experts can scarcel 
tell z —_ alin Sypew ting. G. P. V. 
ic Temple, Chicago. 
pat age ae a M. Plummer & Co., 45 
Beekman S8t., N. Y., sell every kind of paper 
used by prin ~i~ ‘and publishers at at lowest prices. 
Full line quality of Printers’ Ink. 
i" EZZO FINISH. 1,000 photos, miniature cab- 
i inets copied from cabinet, $8.00; 120 for 
ee 00; % for 2c. Cabinet will be returned. DAY’S 
OTO COPYING CO., Norristown, Pa. 
Ts “34 puzzle,” now sweeping the country 
from sea to sea. Greatest mind twister since 
the “ Pigs in Clover.” Finestadv. novelty. Send 
for prices. UNION SUPPLY CO., Ironton, O. 


ete gr ds for printing. Good linen 
head 13 6 Letter heads, $2 00; note 


ill ‘heads, Sa 4 circulars, 83¢xll, 
lg Ee 
xpress pre; " YB. 
#7 William St ie . 
AMES AND ADDRESSES—We have over one 
hundred thousand letters from readers of 
books, received a = t- of the U. 8. All 
intelligent and ple. Will sell co 
ies from 4 0 L READING 
45 Rose St., New 


‘nals. °Us oF" 
ork 





ADVERTISING MEDIA. 
W OM ABEIND. 


JRePORLIC Times. 


AMERICAN FARMER AND FARM NEWS. 


paaesn Corn Cure. ire. Samples free. Send ad 
to M. COHN, 332 W. 5ist St., N Y. 


ye GUIDE. Mailed on ~* t of 
'ANLEY DAY, New Market, N. J. 

ARDWARE DEALER’S MAGAZINE. Send 

for adv. rates and copy. 78 Reade St., N. Y. 


COVER the State of Indiana. 13 leading dai- 
lies. FRANK 8. GRAY, 12 Tribune Bidg., N.Y. 


A ur rson advertising in PRINTERS’ INK 
d to the amount of — is entitled to receive 


the paper for one year 
OMINION Newspaper List (0 weekly papers) 

Sworn circulation = _ CANAD. DY 

PRINT CO., Hamilton, C 

A DVERTIORRS— Only 10 cents per line; cireu- 
lation 20 medium on earth. CRIPE’S 

COMMERCIAL T REPORTER, Marion, Ind. 

TH OPTICIAN AND JEWELER guarantees 


circulation 25,000 copies each month among 
people who buy. $6 Maiden Lane, New York. 


oy. Lem in each of 140 local weeklies ; 
line a week. Only one electrotype 

sooted. ‘UNION CO., 15 Vandewater St., N. Y. 
TS METROPOLITAN AND RURAL HOME, 
N.Y., an agricultural and family journal, is- 
sues over 500,000 monthly. It pays advertisers 
r a. HEARTHSTONE, 285 Broadway, N. Y. 
rgest =a in-advance circulation of any 
duttan Taont in the United States. Send for 

rates and aaa le copy. _ 


D2 you want your circulation increased or 

your advertising department crowded! Am 

open for en ementon inland daily. Address 
AS. J. ROB 


NSON, Manistee, Mich. 
EEWITTIKER! It’s hot, but not too hot to 
= oe ogg ag camps — HEARTHS; household 

onth Ty its 4 ay . Send to WAT 
TENBE G's AGENCY, 21 Pa 21 Park Row, N. Y. 


A DVERTISING in newspap newspapers of “known cir- 
culation” means “BUSINESS ”’ For partic- 

ulars ——- A. FRANK RICHARDSON, Tribune 

Bidg., N. Y. Chamber of Commerce, Chicago. 


‘NHURCH MAGAZINES. An effective medium, 
/ reaching 35,000 Philadelphia homes. Twenty 
magazines published for leading churches by 
the Church xs Association, Incorporated. 10 
So. 18th St., Philadelphia, Pa. 
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OY bail Pri is a hustler for orders.” —J. J. 
pisces PaRK’sS FLORAL Mae- 
AZINE. The publisher guarantees 125,000 circula- 
tion each month. ‘Adve Cy office, 517 Temple 
Court, New York City. C. E. , Manager. 
RATERNITY yArens is am special agent for 
F all the official and leadi: rs of the = 


and rate 
8. KRANTZ, wy kg Agent, 102 W. 14th St., N. Y. 


Sy ny the Democratic party has gone mad 
reason why new enterprises 

should not started. In truth, it seems to us 
that the if you a isa good time to start weekly 
papers i yee are wise enough = look up our 
furnish soe 


. P. WHEELER, 


Nassau Bow y 


ELECTROTYPES. 


Vices MAGAZINE, N. Y. Has all sorts of 
floral electrotypes. 
TICK’S MAGAZINE, N. Y. Has all sorts of 
floral electrotypes. 
71CK’S MAGAZINE, N. Y. Has all sorts of 
floral electrotypes. 


yick’s MAGAZINE, N. Y¥. 
floral electrotypes. 


AM ene. you have received prices from every 
— = ae me, telling just what you de 

w much yd hog save you. 
iE T KEYSER, 15 Beekman St. 


Gn manufacturers’ in, wood or metal. 
¥ Our patent metal is the best on the 

arket e facilities; superior work. WM. 
T. BARNU Co., New Haven, C Conn. 


7; “au ad can be spoiled by a poor 
We display ads so =e ++ i cates 
and also furnish electros. wM 
STON, Printers’ Ink ¢ Press, 10 101 wad St., Nw a 


NELLUTYPE is preferred by advertisers be- 

/ cause it is 10 per cent cheaper than other 
wood or metal base cuts; it is so 1 = for —— 
purposes you save the cost of c nts 
wood as well as a + eel cut bw Celluty pe 
and celluty machinery rg A ee 
J.F.W MAN CO., Baltimore, Md., 


Has all sorts of 


rinter. 
5 C e, 
N- 


BOOKS. 


D4keee SIGNALS, a m manual of 
hints for general advert 
PRINTERS’ 


oe 

, by 
mail, 50 cents. Address INK ,» 10 
Spruce St., New York 


NEWSPAPERS 
anp PERIODICALS. 


Advertisements under this hea this head, two lines or more 
without display, 25 — a line. With dis- 
play or black faced t the price is 
50 cents a line. Must be handed 
in one week in advance. 











CALIFORNIA. 


I OS ANGELES TIMES leads in Southern Cali- 
4 fornia. Sworn circulation 14,000 daily. 








CONNECTICUT. 


THE DAILY — 
BRIDGEPORT, Co 
EIGHT PAGES. ONE CENT. 
Circulation, 7,200. 
Best advertisers use it—they know its value. 
N. Y. Office, 620 Vanderbilt Building. 
u. L, MosEs, Manager. 





MORNING. 
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oy me pay, , New London, has made 100 per cent 
gain in circulation within the last 3 years. 


wee TIMES: Hartford, com 


THE HARTFORD TIMES. 
Ww "Burr, Pi peer. 








PRINTERS’ INK. 


ony ae CIRCULATION for 
ple copies 


40,000 ony 150, tine 


“ONCE A et 
MINNESOTA. 
INNEAPOLIS TIDENDE has the cir- 
Danish pa 


t culation of any Norw: r 
in Minnesota. “f a 


on free. 
DETROIT, MICH. 











ILLIE O 
 Rorus H. JACKSON, Bus 
Daily— 12,500 12,500 circulation. 
The great advertising medium for reaching tho 
Nutmeg State. 
Weekly—7,000 circ 000 circulation. 
Advertising rates ‘the cheay mort in the State, in 
ou 


proportion to circulation. cannot afford to 
= Connecticut. Send for sample copy and 


ess LUKENS, Jr., New York Representative, 
73 Tribune Building. 


DISTRICT OF COLUMBIA. 


LERT advertisers advertise in KATE FIELD’S 
WASHINGTON, Washington, D. C. 


GEORGIA. 


[= ENTERPRISE, 5 eer, Ga., all home 
print; 1,000 subscribers 


KENTUCKY. 


T° sell horse supplies use KENTUCKY Stock 
_Farm, Lexington. 




















r[*RI-WEEKLY DANVILLE ADVOCATE covers 
the “ Blue Grass.” Annual rates, 10c. an inch. 


LOUISIANA. 





[HE SIG SIGNAL, Crowley, proves 1 1,250 cire’n. 6 
col., 8 p., all home prin and rates. 





Minneapolis, 
Minn. 


The Housekeeper, 
Cirentation, Pays Advertise rs. 


128,000 
MISSOURI. 


EROLD DES GLAUBENS, St. Louis, Mo. Est. 
1850. Circulation 33,000. Brings recults. 
(HE HOME CIRCLE, St. Louis, Mo., is the best 
advertising medium in the West 75,000 
per agate line. Estab- 











copies ene each month, 50c. 
in 1880. 


NEW JERSEY. 
THE EVENING JOURNAL, 


JERSEY CiTY’sS 
FAVORITE FAMILY PAPER. 
Circulation, - - - - {5,500. 
Advertisers find IT PAYS! 


NEW YORK. 
ST. NICHOLAS. 
VIck's 20 














East of Hockies, 184,519. Fact. 





V ICK’S 200,000, 
East of Rockies, 184,519. 
V ICK’S 200,000. 
East of Tatien, 184,519. 


Fact. 





Fact. 








MAINE. 
BANGOR COMMERCIAL. 
Daily average, “nearly 5,000 copies. 
Weekly average, Ov. over 16 ,000 copies. 


ean Aare, od and Weekly ed editions of the CommEr- 

re larger than the corresponding editions 

St b both the other papers in Bangor combined, 
and only one other paper in Maine has as 

circulation - the COMMERCL 
ss & Co., Publishers, Bangor, Me. 
Panny Loxaxe. JR., New York Kepresentative, 
73 Tribune Building. 


MASSACHUSETTS. 


40 WORDS, 6t.,50cts. ENTERPRISE, Brockton, 
Mass. Circulation 7,000. 
EW tapi (Mass.) JOURNAL. Daily aver- 
ver 4,000. member = ae placing 
ads in atheastern Massachuse’ 
ISSUED 


DAILY GLOBE, Sx 


FALL RIVER. EVENING. 
Circulation, 6,500 Copies Daily. 


LARGER THAN THE COMBINED ISSUE 
OF ANY OTHER TWO LOCAL PAPERS. 


Best Advertising Medium in Fall River. 
Advertising Rates furnished upon application. 
W. F. KENNEDY, Managing Editor. 
WM. H. HANSCOM, Business Manager. 
MICHIGAN. 


G RAND RAPIDS DEMOCRAT, the leadin, 
¥ per in Michigan, outside Detroit. 13,000 


























VW ICK’S 200 
East of Rockies, 184,519. Fact. 
bles — trial lines 25c. in Watertown (N. Y.) 
HERALD—30,000 readers 
re any good business it will pay 1, to _ THE 
CHRISTIAN ADVOCATE, New 








Ts LADIES’ WORLD has had a 2 average 
circulation (January to June, inclusive) of 
363,750 copies per issue. No sample copies, but 
all circulation paid for in edvance. reulation 
li circulath id for in ed Circulati 
will be still larger for last — of 9%. Send for 
a cong aa and an estimate. S. H. MOORE & CO., 
New 
;;_ M. LUPTON’S popular periodicals, Tuk PEo- 
* PLE’s HOME JOURNAL and THE ILLUSTRATED 
Home GuEst. Sworn circulation, 500,000 copies 
each issue. Advertising rates, $2.00 per agate 
—_ —_ time and space discounts. For sample 
come and further rticulars address F. M 
UPTON, publisher, 106 & 198 Reade St., A , 3 


rae TROY PRESS. H. O'R. Tucker. Astrictly 
high grade family daily. Eight pages. Ad- 
vertising service the best. best. New York office 








11 Tribune Building. 


A COMPARISON__—— 
Dusting 1893 the New York EVENING 
POST contained 25 per cent more cash 
advertising than any other evening 
paper in New York, a visible concession 
to its superior value as an advertising 
medium. 











ADVERTISING IN 


TEXAS SIFTINGS 


a PAYS 
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ROWELL accords Tire Le Roy Gazerre 
Iv weekly circulation in Genesee Co., N. 
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7 OUNGSTOWN VINDICATO! dail 
You eekly. Leading new: ~a oy te — {in 





‘XJ EWBURGH, N. Y. Pop. 25,000. The leadin; ng 
newspaper, daily and semi-weekly JOURNAL. 


ADVERTISERS 54 — eye on 
GODEYS 


because the reading fae are getting, 


et tor oo the price of 1,”” 
which means—“ Practically your chojce of any 
American Peri Fre 
1S OFFERED FOR 


FIVE DOLLARS THE BEST AN- 


SWER TO THE QUESTION *‘WHY DO YOU 
SUPPOSE THE SILVER CROSS IS CAR- 
RYING FIVE TIMES AS MUCH ADVER- 
TISING AS IT DID SIX MONTHS AGO?" 
Address 158 W. 28d St., N.V. City. 














Many advertisers succeed fairly 
well, many prove themselves 
dismal failures. 

The advertisers in ** LIFE” 
are, as a rule, of the success- 
ful class. 

THE THE OLDEST, LARGEST AND 


MOST INFLUENTIAL 
IRISH PAPER OF THE CLASS PUBLISHED. 


a all matters relating to advertising, please 


D. W. VAN DEREN, Advertising Manager. 
17 Barclay Street, New York. 


Delivered at more homes than all the other Albany 
papers combined. 


Press and. Knickerbocker 





Being on the right side of the 
| Snore litically, 
its ¢ Freulation will be larger 
| this year than ever. 





ALBANY, N. Y. 


Circulation: Daily, 17,000; Sunday, 19,000; Week- 
ly, 3,500, 

Press-room and subscription lists always open 
to the inspection of advertisers. 

Most thoroughly equipped plant in Albany. 

Electric lights, Web perfecting presses, type- 
setting machines. 

Established fifty-two years ago. 





a ayy? Ohio, takes = palm! Why! 
Because it is a fact that the circulation of 
Ww OMANKIND (whieh 1 now exceeds ) is advanc- 
ing at a more id rate than any other woman’s 
publication in world. A host of WOMANKIND 
advertisers have informed us that it pays well to 
use the columns of this paper. — too, the 
AMERICAN FARMER AND FARM is better 
than ever before in its entire history, and the 
‘mr the lowest of A paper of 
class in the world ving a reula- 
# of like extent and character. Just think of 
it! About ONE CENT for ONE INCH in every 200 
COPIES going direct to subscribers during _ 
ou must not forget that the REPUBLI 
Toes and WEEKLY REPUBLIC of Springtield A 
pes among Mer 's peveey and most influential 


BECK — Manager, 
193 World Bi 4 Building, | t- York Ci 


OKLAHOMA. 


KLAHOMA~—In its issue of July 18th PRint- 
ERS’ = = rare an article on the sub- 
ject: “W shall an advertiser uss to 
reach ere 4 Oklahoma?” Contributions 
are invi' deem themselves 
competent to 
made of any 
invitation, due credi 
respondent will be entitled to a year 
pty PRINTERS’ InKin payment for 
ered. 








service ren- 





OREGON. 


EGON ~ In its issue of July 18th PRINTERS’ 
g. will publish an article on the subject: 

rs shall an advertiser use to reach 

pene of ‘Oregon !” Contributions are in- 





or 


a 
vi from persons who deem themselves com- 
petent to prepare such an article. If use is made 
of any article sent = in response to this invita- 
tion, due credit will be given, and our corre- 
spondent will be entitiod to a year’s subscription 
S ae Ink in payment for service ren- 
ered. 





PENNSYLVANIA. 


QCRANTON (Pa.) REPUBLICAN has the largest 
N n paper, 





circulation of any Scranton 


T HE BEST LOCAL DAILY in Pennsylvania is 
x... CHESTER TIMES. 30,000 desirable readers 
in rden spot of the Ke — State. WAL- 
LACE SPROUL, Chester, 
eee Doylestown, and WEEKLY, 
Doylestown, Pa. 
guaranteed circulation see 
a A 8 Directory. Always 





Always best 1 mediums for 
advertisers’ purposes. 


JENNSYLVAN!A~—In its issue of July 2th 
PRINTERS’ INK will publish an article on the 
subject : ““ What ple ot Pe shall an advertiser use 
to reach the f Pennsylvania !”’ Contribu- 
tions are inv wed from persons who deem them- 
selves competent to prepare such an article. If 
use is made of any article pd ne in response 
to this invitation, due credit will be given, and 
our correspondent will be entitled to a year’s 
subscription to deemed INK in payment for 
service rende 


RHODE ISLAND. 


a he NEWS, Providence, R I., every evening, 
ONE CENT. 10,000 circulation. 


Po reach best buyers from Newport use 
Newport DatLy NEws. 




















Keeps constantly in the lead in enterprise, cir- 
culation and influence. 
OHIO. 

N I USKINGUM FARMER for Gouteenters Ohio. 
$5 an inch this year. Zanesville, Ohio 
DAxzox MORNING TIMES and EVENING 

NEWS give advertisers satisfactory results. 
r 
The Findlay REPUBLICAN 
Morning 3,000, weekly 2,000. Can’t cover Findlay 
and Hancock County without ’em. 2,000 more 
daily than any other, Ask any local business 
man. 


Re HODE ISLAND—lIn its issue of August ist 

PRINTERS’ INK will publish an article on the 
subject : “ What papersshall an advertiser use to 
reach the »ple of Rhode Island!” Contri- 
butions are in from persons who deem them- 
— compotens to pre such an article. If 

is made of any article sent in, in response to 
this invitation, due credit will be given, and our 
correspondent will be entitled to a year’s sub- 
scription to PRINTERS INK in payment for serv- 
ice rendered. 





PRINTERS’ INK. 


SOUTH CAROLINA. 


VIRGINIA. 





OUTH CAROLINA—In its issue of August ist 
Ss ? Ink will publish an article on the 


themselves competent to prepare 
ticle. 1f useis made of any article sent in, in 
7 this in » due credit be 
our Co. d 





titled to 


IRGIN!A—-In its issue of August 22d Pri PRINTERS’ 
InK will Lp iy an article on the petdect : 

“ What papers shall an advertiser use 
the people of Virginia!” Contributions are re in- 
vited from persons who deem themselves com- 
petent So meyers such an article. If use is made 
of any icle sent in, in Toaoune to this invita- 
tion, due credit will be given, and our corre- 
Pp will will be entitied toa year’ 's subscription 





given, 
a year’s subscription to PRINTERS’ INK in - 
tent for ubecription, rendered. a 


in payment for service ren- 
dered. 





SOUTH DAKOTA. 


OUTH US issue of August 8th 
PRINTERS’ I x wll publish an eared on the 
subject : “ What pa papery all an adve' ruse 

reach the ooeie. a ith Dakota?” Contributions 

are invited fro: who deem themselves 

pre repare such - article. If use is 

made of any article sent in, in response to this 

invitation, due credit will be given, and our cor- 
dent will be qutivied toa year’s subscrip- 

PRINTERS’ K in payment for sorvide 





competent to 





TENNESSEE. 


’ .ENNESSEE—In its issue of Au ~ 8th PRINT- 
ERs’ INK will publish an article on the sub- 
Jeet : ~ pane De rs shall an advertiser use to 
"of Tennessee!” Contribu- 
tions reach, the ‘people from persons who deem them- 
oe competent to Aa, re such an article. If 
se is made of any article sent in, in response to 
this waa eer due credit will be given, and our 
correspondent will Aa Fy sage to a year’s sub- 
scription to PRINT Ink in payment for serv- 
ice rende’ 








TEXAS, 


rae POST: Houston, rexas, 





ER PROULAR TISSUE! THAN ANY 

DAILY i" MeKas. and is so ranteed by noe: 

ell’s 1894 Directory under a forfeit of $100. 8. C. 

BECKWITH, Sole Agent Foreign Advertising, 
New York and Chicago. 

an oe n its issue of August 15th PRINTERS 

~y* will publish an article on the subject : 

“ What papers shall an advertiser reach 





> 


WASHINGTON. 


GaAtes TELEGRAPH. 








GFATTLE. TeUeS RAS, the ens 
mocrati 


ic daily north of San Franci: 
y oO In i p issue of aa Bt 
What 


the subject : foot 
use to reach the people of Washington!” Con- 
tributions are invited from persons who deem 
themselves com n prepare such an arti- 
cle. If use is made of any article sent in, in re- 

to this invitation, due credit will be 
oiven.: and our a pg will > — itled to 
a year’s subscription to PRINTERS’ INK in pay- 
ment for service rendered. 


WEST VIRGINIA. 


\ 7 EST VIRGINIA—In its issue of August 29th 
PRINTERS’ Ink will — an article on 
the subject : 1 an vertiser 


pers 
use to reach the peonte of West Virginia t’”’ Con 
tributions are invited vo persons who deem 
re such an arti 
cle sent in, in re- 
sponse to this invitation, due credit will be 
sone and our correspondent will be entitled to 
INK in pay- 











a year’s subscription to 
ment for service rendered. 





WISCONSIN. 


E XCELSIOR, Milwaukee. The leading German 
4 religious newspaper in Wisconsin. 


ACINE EVENING TIMES, Racine, Wis. Cire’n 
» under oath exc’ds 2,000 paid copies each issue. 


Ww beg oy AGRICULTURIST, Racine, Wis. 
Largest 











it circulation of any English paper 





the people Of Texas!” Contributions are invited 
from persons who deem themselves P 
repare such an article. If use is a made e of any 
e sent in, in response to this invitation, due 
credit will be given, and our correspondent will 
be entitled to a year’s subscription to PRINTERS’ 
Ink in payment for service rendered. 


UTAH. 


TTAH —In its issue of Au; 15th PRINTERS’ 
InK will publish _ article on the subject: 

“ What papers shall ai vertiser use reach 
the people of Utah ” "Contributions are invited 
from persons who deem themselves: competent 
to prepare such an article. If use is made of any 
article sent in, in response to this invitation. due 
credit will be given and our correspondent will 
be entitled to a year’s subscription a 
Ink in payment for service rende 


VERMONT. 


7 ERMONT—In its issue of August 22d PRINTERS’ 
INK will —- an article on the subject: 

t papers shall an advertiser use to reach 

ple of Vermont!” Contributions are in- 

vite from persons who deem themselves com- 
petent to prepare such an article. If use is made 
of any article raged = in eencmte to this invita- 
tion, due credit 1 be give’ nd our corre- 
spondent will be entitled toa year" 's subscription 
ae InK in payment for service ren- 
le 


SO. & CEN. AMERICA. 


JANAMA STAR AND HERALD -~— D. and w.; , 
at Panama ; est. 1849. Eng. and Span. editions 
cover Mexico, Cent. and So. America. Cir., 27,000. 
ANDREAS & CO., gen. agents, 52 Broad St., N. Y. 























y 7 ISCONSI= In its issue of September 5th 
rg a will publish an article on 
pers shall an advertiser 


the ouljetrew 
a 


use to reacb Sonne 
butions are invi ted f 


ie of Wisconsin?” 


a year’ 's subscription INK in pay- 


ment for service rendered. 


WYOMING. 


SS its issue of September 5th 
pg A ie will publish an article on 

the subject : 

use to reach ‘aon people. 








at popere shall an advertiser 
of Wyoming!” Contri- 
butions are invited from persons who deem 
themselves competent to prepare such an arti 
cle. If use is made of any article sent in, in re 
sponse to this invitation, due credit will be 
given,and our correspondent will be entitled 
to.a year’s subscription to PRINTERS’ INK in pay 
ment for service rendered. 


CANADA. 


ig OF CANADA~—In its issue of Sep- 
ber 12th new tg 4 I 








ple of the ee 
ion of Canada?” ‘tn butions are invited 
from persons who deem themselves competent 

ped ahs yee such an article. If use is made of any 
article sent in, in response to this invitation, due 
credit will ba given, and our correspondent will 
be entitled to a year’s subscription °? PRINTERS’ 
InK in payment for service render 





PRINTERS’ INK 


I SELL the finest and best 
Job Inks in existence ! 
In quarter-pound cans! 
Four cans for a dollar! 
No attention paid to 
orders without the cash ! 
I have no bookkeeper, 
corresponding clerk, or 
specimens. 
My Job Inks are the best 
in the world. 
Name colors wanted or 
Send samples to be matched! 


Any color supplied at the price—except finest 
black, bronze red, carmine and royal violet. 
For four quarter-pound cans of either of these 
you send two dollars. 

Address WILLIAM JOHNSTON, foreman 
Printers’ Ink Press, No. 10 
Spruce 8t., New York, 





THE KEY 


to successful advertising 
in Philadelphia is to use 
the Call. 


Have you found it? 


The Philadelphia 


“Call” 


is distinctively a family news- 
paper, and it goes into more 
families than any other after- 
noon newspaper published in 
that city. 


Send for Sample Copy 
and rates for advertising 


EDGAR M. HOOPES, 
Wilmington, Del. 
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A JOURNAL FOR ADVERTISERS, 


GEO. P. ROWELL & CO., 
Eprrors AnD PustisHers. 


pie, = Iqgued every Wednesday. Subscription 
Dollars a year. Five Com a copy ; 
Three Ra 2, hundred. No back numbers. 
‘New: ublishers who gute sub. 
for PRINTERS? Ink for the benefit of their 
advertising patrons can obtain special terms on 


te Being printed from piaten, it is always 
possible to taeue a new edition of five panired 
ope for $15, or a larger number at three dol- 
a hundred. 
iar Monnet by special assignment, PRINTERS’ 
= plese Ky invite contributions from persons 
t the return of unused manuscript or 
to be paid | for their contributions. 
t= If an: rson who pes not paid for it is 
receiving PRINTERS’ Th INK, it is oocmes some ons 
has. subscribed in in his name. 


stopped at the expiration of the = re pal. =” 


Orrices: No. 10 Spruce Street. 


CIRCULATION. 


Average for last 13 weeks, = 17,730 copies 








NEW YORK, JULY 11, 1894. 








WHEN you have driven your adver- 
tising argument through the crust of 
public prejudice, see that it is clinched 
behind the counter. 


THE advertiser who has enthusiasm 
without prudence and judgment to 
guide him is like a blind horse with 
lots of mettle—liable to dash into 
danger. 


THE successful advertiser should 
know his mediums as a spider knows 
the strands of her web. Let a fly 
light on the remotest fibre and she 
knows instantly where to look for 
** business.” 


In the Wilcox, Arizona, Stockman 
Messrs. Levi Strauss & Co., of San 
Francisco, advertise ‘‘ copper riveted 
overalls and spring bottom pants.” 
In the Butte, Montana, Daily Miner 
Messrs. Frank & Boucher offer ‘‘ Boss- 
of-the-road overalls and jumpers” for 
eighty cents, and ‘‘ blue spring bottom 
pants” for the same sum. They also 
announce that ‘‘our pants are out of 


LANDSCAPE advertising will have lost 
its efficacy when it occasions unfavor- 
able comment to a great proportion, 
and the day is not far off when adver- 
tisers will, of their own accord, dis- 
continue its use, for it is doomed to 
follow in the wake of handbills and 
town criers. 


PRINTERS’ INK. 


When the enormous amount of 
money that is annually expended in 
landscape disfiguration is considered, 
the belief that the public really enjoys 
seeing the highways appropriated for 
advertising purposes is_ irresistibly 
forced upon one, ‘The ordinary man 
of to-day does not seem to have his ar- 
tistic sensibilities shocked by having an 
otherwise harmonious scene marred by 
the baneful presence of the patent 
medicine ad. 

The concerns that have availed them- 
selves of landscape advertising ought 
not to bear the brunt of censure; it 
should rest on the shoulders of the 
people, for they seem to have so 
shaped their ideas as to associate rocks 
and fences with advertising, just as 
they associate shipping with the sea. 

By their silence they have given the 
advertiser a tacit permission to con- 
tinue his wholesale scenic disfiguration 
unchecked, until he has come to believe 
himself not only the owner of a pro- 
prietary right in his medicine, or what- 
ever his article may be, but also in the 
available advertising space of the coun- 
try. The moon would be utilized to 
set forth the merits of some cure-all if 
Yankee ingenuity could only devise 
some means of gaining access to it. 

Landscape advertising is an Ameri- 
can product, and in our frantic en- 
deavor to out-do all other nations, in 
this as in anything we undertake, to- 
day thousands of miles of our beautiful 
country scenery are disfigured by the 
presence of the advertising board. 

The scenic dauber recognizes no 
spot as too sacred for his remorseless 
brush, and he seems to enter into his 
work with all the abandon of the icono- 
clast. 

Englishmen, seeing that our adver- 
tisers found landscape advertising most 
profitable, followed their lead, and to- 
day English seenery is marred to al- 
most the same extent as is that of the 
United States, in proportion to area, 
But as the Englishman is the imitator 
and not the originator of the method, 
he is first to recognize that the adver- 
tiser has carried the thing too far, and 
the people and press are agitating 
the question of abolishing hoardings, 
except in the large cities and within 
town limits; in other words, they are 
making an effort to preserve the scen- 
ery of England from the hands of ad- 
vertisers whose only thought is to get 
publicity, let it cost the people what it 
may. 
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NUMBER ELEVEN. 


The publishers of the American 
Newspaper Directory, under date of 
‘Tuesday, July 3, remitted a check for 
$100 to Mr. W. T. Cole of Minne- 
apolis. This is the eleventh payment 
of the reward offered by them for the 
discovery of a circulation rating in 
their book shown to be not in accord- 
ance with facts, although based on a 
statement emanating from the office of 
the paper. A fac-simile of the report, 
proved by Mr. Cole to be false, and the 
falsity of which is not denied by the 
paper, is here given. 
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Since the system was inaugurated in 
1888 of guaranteeing the correctness 
of a publisher’s statement, if he would 
make one, the $100 reward has been 
paid as follows : 

18°8, 
Waukegan, IIL, Gazette, 
1889. 
Madison, Wis., Skandinavisk Trib- 


No. 1. 


No, 2. 
une. 
1891. 
Prospect, Ohio, Advance. 
1892. 


Louis, Mo., 


No, 3. 


St. Anzeiger dts 


Atlanta, Ga., Dixie Doctor. 
San Francisco, Cal., Morning Call. 








has been less than 


To the Publishers of the AMERICAN NEwsPaPER DiRECTORY : 
No issue of this paper for the period of a 
full year preceding the date of this certificgte 








FARM, STOCK & Home Sonepsser, 





Name of paper 
Town and Stat. 


Signature 











= Cct OF o 2 "Manager 
D 7a tee 








It is interesting to be told that Mr. 
Owen is the Populist candidate for Gov- 
ernor of Minnesota, In seven years 
only ten other instances of false circu- 
lation reports furnished to the Direct- 
ory have been unearthed, although 
the reward of $100 for every such case 
is promptly paid as soon as the facts 
are made to appear, 


1893. 

No. 7. Muskogee, Ind. Ter., Our Brother 
in Red, 
No. 8. 
No. 9. 


Monon, Ind., News. 
Montfort, Wis., Monitor, 


1894. 
No, ro. Topeka, Kan., Saturday Evening 
Lance. 
No. rr. 
and Home, 


Minneapolis, Minn., Farm, Stock 
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THE HOOPER FOUNTAIN. 


- Hooper, years ago, was at the head 
st known advertising agency in New 


Mr. 
of the 
York. He was a conscientious, painstaking 
man, and by careful attention to business won 
the confidence and patronage of leading ad- 


vertisers. From a small beginning, with a 


cellar office in Fulton street, he in time 
removed to spacious offices in the old Times 
Building, where, after acquiring an ample 
fortune, and in the height of his career, he 
disposed of his business in 1871 to Geo. P. 
Rowell & Co. and retired to private life. 
























This is a striking likeness of Mr. Hooper, 
taken at the time of his retirement, at the 
request of his successors, and the original 
photograph has ever since hung upon the 
walls of Messrs. Rowell & Co.’s office. 





Mr. Hooper left a bequest of $5,000 for a 
drinking fountain to be presented to the city 
of New York, Plans for the fountain have 
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been accepted and its construction com- 
menced, It is to stand at the junction of St, 
Nicholas Avenue, Edgecomb Road, 12sth st. 
and the Speedway. The main in for 
horses is carved from a solid block of marble, 
and will be the largest basin in the country 
made from a single stone. There is also a 
smaller basin for passers-by, and on either 
side another for dogs. Water is supplied on 
the large basin from a lion’s head in bronze 
and to the smaller ones by smaller models of 
the same head. 
The inscription reads as follows : 


Presented to the City of New York 


by 
JOHN HOOPER, 
Erected 1894. 


a 


A MODEL DAILY. 


The Newport, R. I., Daly News was es- 
tablished nearly fifty years ago. It is con- 
ducted with a thoroughness and care not 
usual with papers in the smaller cities, 

The leisure class is largely represented in 
Newport's population throughout the year, 
but in the summer especially, as is well 
known, the most wealthy people of the land 
come by thousands to occupy their far-famed 
“cottages.’”” These people read the Daily 
News almost, it may said, without excep- 
tion. 

It is believed that there are few mediums 
of greater value, considering the cost, for 
high-class advertising than the Newport 
Daily News, The paper is circulated thor- 
oughly in the city, and by wagon deliveries 
in neighboring towns, covering the whole 
island of Rhode Island, which is eighteen 
miles in length, 

It is said that there are few papers every 

ge of which is so thoroughly read as are 
those of the Newport Daz/y News. 

To insure this reading, care is taken that 
everything which the paper contains shall be 
up to date; its telegraphic matter cdmes to 
the office by special wire until within a few 
minutes of closing the forms; its local news 
and society reports are full; its literary selec- 
tions are from advance sheets of the best 
magazines or other original sources, and its 
several features are well sustained. Pains are 
taken to exclude everything, whether in its 
reading matter or advertising, which is un- 
worthy to appear in its columns, The News 
is a paper which is made for the best peopie, 
and it commands their respect. 

It does not have a varying scale of prices 
and try to make each customer feel that he 
gets his space for a less sum than is charged 
toany other. It has long made it a rule to 
charge according to the schedule. Having 
made the prices reasonable in comparison 
with other papers, the question of circulation 
being considered, it adheres to them with 
pertinacity, and its position is so well under- 
stood that “‘dickering’’ for terms is seldom 
undertaken. There appears to be no neces- 
sity for taking advertisements at any price 
offered, to help fill up space, for the columns 
of the Mews are generally crowded. ‘Ihe daily 
index of new ‘‘ads’’ shows that the business 
men appreciate the advantages afforded and 
are satisfied that they get their money’s worth, 











YOU BET! 
Little types of lead, 
Some paper and some ink, 
Form a combination 
Stronger than you'd think, 


C, W. Darxine, 
Canandaigua, N, Y, 
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POINTS FOR AD WRITERS. 


Points for some ad writers. 


22S 


BEST 
HALF-TONE 
PORTRAIT, 


neural $1.50 


CHICAGO PHOTO ENG. CO., 1% Madison. 


Pesras NOTES | ASOLIGHED. 
nly 





Sate or 





le —. My ooo Com MatL- 
ARDS. agree ag poe a mail business. 
po em imprint on cards f. Address for 


aay VORD & CO., DeTRort, Micu. 


RAPID ADDRESSINC. 
The only authentic Trade Lists, Envelo) 
Wrappers add ina hurry by mac ty 
Names guaranteed absolutely correct. For par- 
ticulars address F. D. BELKNAP, Prest., 314, 316 
Broadway, New York City. 
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Points for our ad writers. 


—From Progress. 
FarrMontT, Miun., June 26, 1894. 
Editor of Privters’ Ink: 

“There is a ‘tired feeling’ generally op- 
pressing the party just now. 
a decline and —— Sarsaparilla won’t restore 
it. 

My attention was called to the above por- 
tion of an editorial in a prominent Northwest- 
ern paper, Probably nearly or quite every 


WHO GOT THE BENEFIT? 


‘* Tue Farrmont News,” 
J. C. BiatspgE-t, Editor. 


one who read it thought of some one of the | 


many standard remedies warranted to cure 
this wide-spread ailment. 

Some firm was doubtless benefited, how- 
ever little, and I wonder which one will be 
called to mind by the majority of the readers 
of Printrens’ Ink, Although the paper at- 
tempted to avoid doing free advertising, it 


It has gone into | 


$100 
PER PAGE 
or both 
Mayazines, 


Arthur’s« 
Peterson’s. 


F. E. MORRISON, Adv. Mgr., 
500 TEMPLE COURT, N. Y. 





TE. 


For holding Papers. Letter 
Files, Letter Booka, Circulars 
Printed Matter, Anythin 
Clean, Light, Strong, Hand- 
some, Portable. In use all 
; Si) Oees United har grime Send for 














POPE “RACK co COMPANY 


To the Publisher: 








failed to a certain extent. 
J. C. Braispen. 


a 
AND HE IS RIGHT! 


it would be something like this: 
A little ad ina little paper—no good ! 
A little ad in a big paper—some gooi ! 
A big ad in a little paper—some good! 
A big ad in a good paper—best of all! 
—Frank B. Stevens, in the Fourth 
Estate for June 28th. 
_—__ or oO 


BUSINESS. 
-" What do you do when an editor refuses a 


If you desire to obtain a specified number of due 
bills like this, 





| 


If I were to formulate my theory of success, | 


Good to Bearer 
Two Dollars. 


Payable, sf presented before January 1st, 1896, by « 
subscription to 


PRINTERS’ INK, 


A Journal for Advertisers. 
Co te cant 00 Go comp ont atts wttue 
ke of this due bill. 


oa the 


Wold if not presented at the office of Painreas Inx, 
No 10 Spruce St., New Vork,withia the time speci 














oem ? 
“T send that poem to another editor.” 
** And when an editor accepts a poem?”’ 
“I send another poem to that editor.”’ 
Truth. 


+o 


Displayed Advertisements 
50 cents a line; 
extra for specified position—if granted. 


Must be handed in one week in advance. 
5 rotype ng. Coa 8 yi ty wee : 
STAMES EOF FOLKEC BONS int 


P ING IN K—Four Cents Per Pound. 
Swiss Pe" , 10 Spruce St., New York. 














$700 a page; 25 per cent. 
zs 5 ' 


fou can have as many as we .can agree upon, and 
pay for them by inserting an advertisement in your 
paper 

The weekly perusat of Printers’ [wx will make 
| your most liberal advertisers more liberal* your 
most successful advertisers more successful - 
most intelligent advertisers more competent to 
achieve greater successes, There 1s no reason why 
each one should not pay good money for his sub- 
scription for Printers’ Inx, and thank you also 
for calling his attention to The Little Schoolmas- 
ter in the Art of Advertising. 

If i d, please address, 


your 





Sab ‘all have money. 300,000 in 
pS. 8. Coie organ. Rowell guaran- 
lest edition 15,000. AM. 


SWISS £2 ZEITUNG, 116 Fulton Street, N. Y 


PRINTERS’ INK, 
10 Spruce St., New York. 
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TO WHOM 
Can : 


WRITE ADS 
moderately well, 
ARRANGE DISPLAY 

with effect, 
SELECT MEDIUMS 


with discretion, 


ANALYZE VALUES | 


with success, 


BUY ADVERTISING 


with economy, 


SAVE MY CHARGES | 


in discounts, 


SERVE U 


WITH SATISFACTION. 


CuHarces K. Hammirr, 


NYTHING IN 
DVERTISING. 


BROADWAY, 
NEW YORK. 


231 





The number of news- 
papers is now so great 
that advertisers are com- 
pelled to make choice 
among them. 


No publisher of a paper 
of pre-eminent merit can 
afford to omit any good 
opportunity for asserting 
and maintaining his claim 
to special excellence. 


Moral: 


Advertise in PRINTERS’ 
INK. 


PRINTERS’ INK. 





THEY PAY ADVERTISERS 


“ Having carefully watched the 
returns from my advertising in 
all the Dayton papers and kept 
track of the returns from the 
same, I can unhesitatingly say, 
that the EveninG News proved by 
| far the best advertising medium 

in the City of Dayton. The re- 

turns from the Evening News 
} excelled those from the other 
evening papers combined, and to 
one desiring the best adver- 
| g medium in Dayton I would 
| cheerfully recommend the Even- 
| ING NEWS as such.”—Exztract from 
Advertiser’s Letter. 


mw22 





faeayzv2. 


DAYTON, ono, TIMES, 
EVENING NEWS, 
WEEKLY TIMES-NEWS, 


COMBINED CIRCULATION, 


14,000 Daily 4,500 Weekly 





For farther information address 


H. D. LA COSTE, 
38 PARK ROW, 
NEW YORK. 














FUSSIUSIUTISS 


|THE 


~ TOLEDO 
BLADE, 


TOLEDO, OHIO. 





| Circulation of Daily Edition, 


AVERAGE THIRD WEEK OF JUNE, 


| 
| 15,517 


Circulation of Weekly Edition, 


“THIRD WEEK IN JUNE, 


120,000 . 


Make your Advertising Contracts NOW. 
For Rates, address 
THE BLADE, 
Totepo, Onto. 
New York Office, 33 Tribune Building, 








FUR IWIUEMIUEN OE 
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IDBBDOSGS. 


BS 


Medical 
Advertisements. 


I write a great many medical 
advertisements. I know something of medicine. I combine a 
large amount of common sense with this knowledge and write 
advertisements that people understand and believe. I won’t write 
about an unreliable thing if I know it. I must believe what I am 
writing, or I cannot hope to convince others. I can write ads 
that will sell a good medicine. If yours is that kind, I will write a 
series of six ads for it for $25. I also write books and circulars. 
CHARLES AUSTIN BATES, 
VANDERBILT BUILDING, 


NEW YORK. 


el 








AMLET Said, ‘‘ Put money in thy purse.” 
Wonder if he was not advising an ad- 
vertiser to use 


THE TROY PRESS? 


Send for reasons why you should use it. 
New York Office, 11 Tribune Building. 





SHINGLE. Wee 


MACHINES 
Novetry /RoON Works 


o>UBUaUE 


IOWA. 





“THESE THINGS TELL.” 
THE WHEELING NEWS 


Proves its circulation. Prints every day in the year. Uses type- 
setting machines. Uses a perfecting press. Has the largest circulation 
of any paper published in West Virginia. These matters should tell 
\ among advertisers who want to reach West Virginia people. 
The New YorK OFFICE OF THE WHEELING News is at 517 Temple Court, 
and al! advertising outside of West Virginia is handled through this New York 
» Office. Cc. E. ELLIS, MANaGER. 





PRINTERS’ INK. 
A-TRs- TRA TRL TTh 


s ’ 
: |Printers’ Ink 
The Printers’ Ink 
ee Says: 
ISINg Bureau “It is the duty and it should be the pleasure 
of every publisher to give his advertising pa- 
trons all the attention they deserve; itis upon 
them that he depends for his profit. Yet it 


If you wish to so advertise as to is evident that no especial care is given to 

realize the largest possible § | the editing of the advertising pages by most 

publishers. Only a few papers and some of 

returns from the smallest the magesines are enterprising enough to es- 

possible investment, tablish departments that take charge of ad- 

cess THE PORTERS’ tik ADVERTIONNG BUREAU, 10 Sprece $e, ow York 8 | vertising and see that it is properly edited. 

$68 | This practice is bound to become popular, 

and it will prove mutually beneficial to pub- 
lisher and advertiser.” 


O08 





PROS 
B08 


Your advertisement will be written by 
Printers Ink Bureau of Advertise- 


ment Writers — 
Illustrated by Printers’ Ink Bureav of : We Do More 
Advertisement Illustrators : Than That 
. . 


Set in type by Printers Ink Press 
Inserted in papers selected by the Editor Our advertising department personally 
of Printers’ Ink places every advertisement in position, thus 
. giving each advertiser a choice position. 
cage dite Ha aa Cee Oe : No Devil or Galley-slave has charge of your 
ad with us. 


TERMS CASH GENERALLY IN ADVANCE Let us give you estimate on space. 


avon ead on ate. Oye THE NATIONAL TRIBUNE 
addinsed 
= ’ 


WASHINGTON, D.C. 
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TO GET NEW HAMPSHIRE TRADE 
YOU SHOULD ADVERTISE IN 


The Telegram, . 


MANCHESTER, N. H. 


Largest circulation of any paper in New Hampshire. 
All paid circulation. Average circulation last thirteen 


weeks, ending June Ist, 


Over 61,000 Copies Weekly. 


‘Rates, only 20 cents per agate line. Sample copy 


sent on request. 
THE TELEGRAM, Manchester, N. H. 


NEW YORK ADVERTISING OFFICE, 
517 TemPLe Court, 
Cc. E. ELLIS, Manacea. 
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MISSOURI 
ST. LOUIS 
CHRONICLE 


aS IN THE LEAD @ 


THE CHRONICLE FIRST. 


PRINTERS’ INK, a New York weekly 





journal for advertisers, George P. 
Rowell & Co., Publishers, May 30, | 
last, published the following concern- | 
ing St. Louis dailies: ‘‘In St. Louis} 
the largest daily circulation is given to} 
the Evening Chronicle, a large one- 

cent paper, delivered by carrier at six 

cents a week. It guarantees to its ad- 

vertisers a larger circulation than any 

other daily in the State and a larger | 

paid circulation than the combined cir- | 

culation of all other St. Louis afternoon | 
papers. Next to the Chronicle comes 
the Republic, with more than 58,000] 
circulation, and then the G/ode-Demo- | 
crat, with more than 51,000, No inet 
telligent advertiser would think of neg- 
lecting any of these papers.” 


The Chronicle 


GUARANTEES TO 
ADVERTISERS: 


FIRST—A larger daily circulation 
than any other daily newspaper in 
the State of Missouri. 

SECON D—A larger circulation in the 
400 cities and towns surrounding 
St. Louis than any other daily 
newspaper. 

THIRD—A larger paid circulation 
than the combined circulation of 
all other St. Louis afternoon pa- 
pers. 


Circulation, 75,000 Daily. 


E. T. PERRY, 
Manager Foreign Advertising Department, 
53 Tribune Bullding, New York. 
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THE 
EVENING 
WISCONSIN. 


Inserts Advertisements Correctly. 
Sets Advertisements Tastefully. 
Prints Advertisements Clearly. 





CHARGES THE ADVERTISERS 
ONE RATE ALWAYS. 











THE EVENING WISCONSIN CO. 
MILWAUKEE, WISCONSIN, 


| Eastern Branch Office : 
10 Spruce St., New York. 


CHARLES H. EDDY, Manager. 
RA AADADAAAAAAAAAAAAAAAL 
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THE 


Printers’ Ink Year Book 
For 1894. 


iaae 


Set ttt 








eececsesens: ttttt+t IS SOGSESESREER SETS: 


All facts and statistics in Printers’ Ink Vear Book for 189g 
will be based upon the last issue of the American News- 
paper Directory 

The number of newspapers 1s now so grea that advertisers 
are compelled to make choice among them 

It is important, both to advertiser and publisher, that the best 
Rewspapers should be known and recognized as such. 

Out of the more than 20,000 newspapers published only about 
2,000 will be catalogued ia the Printers’ Ink Vear Book 
for 1894. 

A place in the ok will possess a considerable advertising 
value to the pavers entitled to it 

Publishers who wish to obtain copies of Printers’ Ink Year 
Book for 1894, for distribution among advertising patrons 
and others, will be supplied at a low price per huadred of 
thousand 

A publisher ordering 500 copies or more may have a dis. 
plaved advertisement of his own paper, occupying the fail 
last outside cover page of his own edition, without addi- 


Jeeneeeenenanane: 
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tional charge. 

The Printers’ Ink Vear Book for t8qq will contain displayed 
advertisements, and there will also be an Appendix, in 
which any newspaper named in the book will be privi- 
leged to tell its own story in its own way, in plain read- 
ing matter type 

In every place in the book, where a paper 1s mentioned, an 
asterisk and foot note will refer the reader to the clause 


or page where the publisher tells his own story 
There will be no objections to slustrations—subject to ap 


No publisher of a paper ot pre-eminent merit cam afforu to 
miss any good opportunity for asserting and maiataining 
brs claim to special excellence 


OH @ 
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72 PRINTERS’ INK. 


AN “UP-TO-DATE” MACHINE. 


se Sense 
THE 


‘‘New Model”’ 
WEB 


Send for one of the handsomest 
PRINTING PRESS CATALOGUES ever @ 
issued for full description of same. 


CAMPBELL PRINTING PRESS AND MFG. CO. 
334 Dearborn Street, Chicago. 1 Madison Avenue, New York. 








THE AMERICAN NEWSPAPER DIRECTORY FOR 1894. 


Among the oldest and best-known proprietary medicine firms, whose busi- 
ness, long ago established, has still been increasing of late years at a rapid 
rate, is the Pond’s Extract Company. 

Mr. E. O. Stanley, the treasurer of the company, said recently, in talking 
of newspaper circulation and the American Newspaper Directory: ‘‘ It is a 
most absurd thing for the publisher of any periodical to claim for its advert's- 
ing columns a value other than that indicated by its exact circulation, anda 
most dishonest thing to attempt, in any way, to conceal his exact circulation 
or by any means lead the advertiser to believe it to be larger than it really is. 
Of course, there are different kinds of newspapers and different kinds of circula- 
tions, just as there are different kinds of cloth, and some is worth 5 cents per yard 
and some is worth $5.00 per yard, and the advertiser knows that as well as the 
publisher. But to conceal the true circulation, as some reputable publishers do, 
leaves the purchaser of advertising space like a bidder at an unclaimed package 
auction, in total ignorance of what he is likely to get for his money. Advertising 
space should be sold as everything else is sold, by exact measure. ‘There is no 
other honest way to do it. 

‘*The American Newspaper Directory is a most valuable means toward 
this end. In making up our estimate of the circulation of periodicals, while 
there are many factors which go to make up our final judgment, we have no 
more valuable aid than the American Newspaper Directory. The cyclopedic 
information which this Directory alone furnishes of the cities and towns in 
which newspapers are published, and also of the character of the newspapers 
themselves, is most advantageous to any general advertiser in making up a list 
of newspapers which he will use. 

** The letter method of rating circulation is ample and probably wisest for 
small circulations, but for larger circulations we should be glad to see in the 
Directory a closer estimate of circulation than the letter system affords. 

** Because of its completeness and extended information, the American 
Newspaper Directory is, we believe, the most valuable of all books of JAE 
its kind, and we so regard it in our advertising work. 

‘*It must be impossible to make so extended a work without 
some errors, but we place great confidence in its circulation ratings, [] 
and believe the methods employed to insure its correctness are such 
as will attain that result as nearly as any that could be devised.” 

The price of The American Newspaper Directory is Five Dol-] 
lars. Netcash. If delivered by mail, 30 cents extra is required for 
postage. No reduction or commission to any one. Gro. P. ROWELI 
& Co., Publish- IBIS Ea a a Ta TS) 
ers, 10 Spruce Fill 
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The Proof Of 
The Pudding. 


Orrice or SEARS, ROEBUCK & CO., 
MINNEAPOLIS, Minn., June 18, 1894. 


Mrssrs. VICKERY & Hm, i. Augusta. Mai: 
be a oe ee has been said ‘about oe wonderful dra ualities of your list, that 
bably abe 1 -+ use of a testimonial from us, but we —:! ven your list 
with a great variety of wate instrument! 


bu: esses, bicycles, ge- ty te 
— returns Sree ave bes ‘actory 


thorough checking oem. ny which we ny 5 exactly th: 

to say to you Gat ist stands in the very front rank omen the 

pe ‘countr poh who advertise, or who may be contemplating adve 

well acqua! sted with the relative value of mediums, and the excellent value of of io as we are 

en Se oe nd we know you would be unable to take care of o business that 

would be o' 

We believe the general custom among advertisers is to c their evens that is, if 

they have oserions tural implements PS nage the ey employ egrical ral if they have live 
stock to advertise they employ stock have oreny @ confidence an advertiser who 

will use your mediums once as a trial, Pet th find, as we have, that —— your fifteen hundred jousan 

circulation at your rate, he will reach the masses, W which igeer p of the buying 

peblte of _o country, no matter what he may have to sell, at far es money than through any clas- 


mes med 7 
a ete r recommendation of our estimation of the value of your papers as advertising 
mediums than anything we can possibly write, is the fact that Lp is no paper published carrying 
more of our advertising than you are. 1 this letter will be o' any mode to you whatever, you 
have our permission to use it, , reagecsts ‘w a. 
[Signed.] , President. 





FOR RATES OR ANY INFORMATION APPLY TO 


Cc. E. ELLIS, 
Special Representative, 517 Temple Court, New York City. 














PRICE 25 CENTS PER YEAR AUGUST 1894 So 





a AHEAD. 
As twent Ah ired to print an edition of 


SS aac U. S. mati cars, oa = 
4 3 a ‘Fam @ majo o 
° 4 te their tapas” before THE ajority af the is 
2 Ee me Sor far-sighted advertisers to make pub- 
neements. 


ite their annou 
Fali seeds sown NOW inthe rich fields cultivated 
by COMFORT will yield astonishing results. 


Space of us orof agents. The Gannett & Morse Concern, Publishers. Home office: Au- 
gusta, Maine; Boston: John Hancock Building; New York: Tribune Building, Lewis A, 
Leonard, Representative, 





PRINTERS’ INK, 


COOL AND PLEASANT. 
ummer Cime-; 


the rollers don’t seem to work right on 
% ae jobber or your cylinder; your news ink 
doesn’t-seem to want to do its duty; nothing 
‘ss scems to go right. You don’twear your winter duds 
in summer do you?—don’t expect your press to. 
We've a good grade of hot-weather ink we’re 
selling at 11¢ in roo-Ib. kegs, and 12¢ in twenty- 
fives and fiftys. Gonos tried you 1 find it suits. 
wu —s + el) 


ty Free 
—w 
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Pretr 2U0Ul YUU ey 
L — J. in as 
Can we look for an order soon? 
LORD & THOMAS, 
Newspaper Advertising, 
45-49 Randolph St., Chi>-go. 














Messrs. LORD & THOMAS, 
Chicago, Ill. : 

You have been kind enough to mail me 
your offer of a good grade of News Ink in 100- 
pound kegs for 11 cents a pound and in 25 and 
50-pound kegs for 12 cents a pound. One good 
turn deserves another. You of course buy your 
ink somewhere. I will sell you the best News 
Ink you ever saw: positively the best that was 
ever made since the world began. 


IN 100-POUND KEGS FOR 5 CENTS. 
IN 50-POUND KEGS FOR 5% CENTS. 
IN 25-POUND KEGS FOR 6 CENTS. 


Send me a check for one keg or more. You 
will be delighted with the Ink I sell. Address 


WM. JOHNSTON, 
Foreman Printers’ Ink Press, 10 Spruce St., N. Y. 





PRINTERS’ INK. 


IN PITTSBURGH. 


He Don’t Quite Like It, but Uses 2% Tons 
a [lonth. 


BUYS 2% POUNDS AT A VENTURE. 
PITTSBURGH “‘ ie TELEGRAPH.” l 
Daily—10, 12, 16 pages. 8. HERSHMAN, Manager. > 
Preswsunem, May 10, 1894.) 








at Johnston, 40 Spruce St., New York : 
EAR SIR—IN response to your circular about your ink, which you sell in 500-pound barrels * 
4 comm ts please send us a 23>-pound — for atria!. We use Hoe’s fast perfecting yr runnii 
as) of 24,000 papers per hour. the teanperature of our press-room is about 90 “Ta 
will probably know from this what kind of ink it would be necessary for us to An ony to work 
roperly. Yours truly, U. 8. HERSHMAN, Manager. 
OVERLOOKED THE CASH IN ADVANCE FEATURE. 
PITTSBURGH, May 12, 1894. 
a eee the fact that check must accompany the aie < order. Find it here- 
trul, S. HERSHMAN, Manager. 


le 
with for @L. 
" RISKS AN ORDER FOR A BARREL. > 
PITTSBURGH, » May 2 1894. 


Inclosed please find check for $20, for which send us a 500-pound barrel of your black ink. 
Please remember that we use Hoe’s fast agnor 2 oy which print at the rate of 24,000 wd xy pers 
per boar, and that the temperature of our press-ro bout 90 degrees. We receiv he 25- 
ootael eg, and while it seems to be satisfactory, the quantla is so small boy we aan y have to 

barrel to be sure that it will meet our requirements. Yourstruly, 0O.S. HERSHMAN, Mgr. 


IT SEEMS SATISFACTORY : CAN’T BE QUITE SURE. 

PITTSBURGH, June 6, 1894. 
The barrel of ink arrived, and we tried it to-day, and it seems to run satisfactory, although we 
do not think it is quite as black as that which we have been using. Can you not give it to usa 
little blacker! Our pressman weqoee that if the body was a little heavier it would print blacker. 
I inclose check for $20, for which please send us another barrel, at once. If we can make this ink 
suit our requirements, we will, of course, be pleased to send you our — which amount to five 

barrels or more per month. Yoars truly, ). 8. HERSHMAN, Manager. 


STILL UNCERTAIN, BUT WILL TRY ANOTHER BARREL. 
PITTSBURGH, June 14, 1894. 
Inclosed please find check for #20, in baymens of another barrel of ink, which please ship to 
us immediately. The barrel shipped last Mo has not yet arrived, and of course we are una- 
bie to tell whether it is just what we wish or — 5 ut as you wrote that you had given it particu 
lar attention, in accordance with our me ions, we trust it will suit us, but cannot wait until 
we try it before ordering again. Therefore we send this order and check. Yours ti 
O. 8. HERSHMAN, Manager. 


STILL UNCERTAIN, BUT WILL TAKE ANOTHER HALF TON. 
PITTSBURGH, June 20, 1894. 
Inclosed plonse 1 find check for $40, for which send us two barrels of your ink, We think it will 
answer our purpose, and it 1s looking fairly well. The only objection our pressman pm te to it 
is that he does not think it is thick enough. Can you not make it a little thicker! The barrel you 
shi y arrived to-day, but has not m opened. It will be to-morrow 
ours truly, O. 8. HERSHMAN, Manager. 


NOT QUITE SATISFIED YET, BUT WILL TAKE A TON AND A QUARTER MORE. 
PITTSBURGH July 2, 1894. 
Inclosed find check for $100, for which ship us five barrels of ink. On the quality and results 
obtained from this depend our future orders. The last two barrels we eee have not been 
opened, on account of some oe ink on hand which we have been using up. In view of the 
threatened railroad strike these five barrels must be shipped at once. be me when you ship 
them. Yours truly, O. 8. HERSHMAN, Manager. 





Ihave sold over 82 tons of NEWS INK since January and NO ONE HAS COM- 
PLAINED. I begin to feel confident that Iam making an impression on the ink trade. 
se 


$500-pound Barrel at 4c, $20 00 
$250-pound Barrel at 43<c., 
3100- “pound Keg at 5c., 

? 60-pound Keg at 5i<c., 


, 25-pound Keg at 6c., 





My ink is just oy NEWS INK as can be bought anywhere at 25 cents a pound. It 
is not 7: — of 
My ink is the best in the world for newspaper work. That isall I claim for it. 
fy, certainthat I can suit, all that I need is to see a copy of the paper to be 
rin ted, to know the kind of ro used and the temperature of the press-room ; and, most 


mportant of all, a check with the order. 
Address WM. JOHNSTON, Manager Printers’ Ink Press, 
10 Spruce Street, New York. 





PRINTERS’ INK. 





THE 


Colorado Sun, 


N. EISENLORD, Manager, DENVER, COLO., 








} Lg delivered every afternoon and Sun- 

CIRCULATION, day morning to subscribers in Den- 
BY STATES, ver and all Colorado and Wyoming 
FOR WEEK ENDING towns at 35 Cents per month. This 

June 9, 1806. accounts for the fact that the Sun 
i enjoys to-day a larger circulation than 
any other afternoon newspaper between 
Kansas City and San Francisco. THE 
SUN owns the exclusive morning and 
afternoon franchise of the United Press 
for Denver; all matter is set on the lat- 
est improved typesetting machines, and 
two perfecting presses are required to 
produce its daily issue. 

Publishes more ** want ads” than any 
other paper between Chicago and San 
Francisco. 

THE WEEKLY COLORADO SUN 
has no competitors. The “old timers” 
in Denver wanted $2.00 a year for their 
weeklies—TH E SUN published a better 
weekly for 50 cents a year; hence its 
success. No newspaper in all the Rocky 
Mountain region claims one-sixth the 
circulation of THE WEEKLY SUN, 
which has had, for more than a year, 
four times the combined circulation 
of the weekly issues of the three “old 
timers” in Denver. 
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“ JUDICIOUS ADVERTISERS 
APPRECIATE A GOOD THING.” 











ADDRESS 
THOS. D. TAYLOR, 
Manager Eastern Uffice, 
TRIBUNE BUILDING, ~NEW YORK. 
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PLACE IT 
Where It Is Sure Of Being Seen. 
PUT IT IN 


READ YOUR ADVEKTISEMENTS. 
WOMEN BUY MOST OF YOUK GOODS. 
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al “THE LADIES’ WORLD” IN POINT OF 
CIRCULATION IS SECOND LARGEST 


OF ALL HOUSEHOLD PUBLICATIONS 





IN AMERICA.—See American Newspaper 


Directory. 
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Send for Estimate and Copy of the Magazine to the Publishers, 


S. H. MOORE & CO., 


27 Park Place, NEW YORK. 


rn” AVERAGE CIRCULATION, 


363,750 


COPIES 


PER ISSUE. 





PRINTERS’ INK. 
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é 
_ Have You Ever 


placed an order for advertising through The 
Geo. P. Rowell Advertising Co. and com- 
pared the service rendered with that obtained 
through other sources? 

If not, why not make the test now? 

Is there any better way of ascertaining 
whose business methods produce the most 
profitable results for you? 

The trial is well worth making; you 


risk nothing; our reputation gained by 28 


years’ excellent work will not be jeopardized. 





